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‘enterprise saves t

TestTown 2013 was a pilot project,
asking young entrepreneurs to
develop innovative businesses, that
could be delivered using vacant
spaces in a town centre environment.

Young people across the UK

applied through an national online
system, over a three month period. 11
ideas were picked to come together
for a popup finals festival event in
Dunfermline, at the end of June
2013. Each finals business was given a
small development grant, mentoring
and support.

They had just two days to set up in

a vacant town centre unit, and then
traded to the public for two and a
half days under the watchful eyes of
mystery shoppers, judges, consumers
and the TestTown staff.

Our aim was to see if young people
had something new to offer town
centres; to provide them with chances
to test out and grow new businesses;
and to see how consumers responded
to a different experience happening
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in their town centres. We think that
TestTown 2013 was a measurable
success, against each one of these
ambitious aims.

This leaflet captures some of the

key findings from the pilot year of
TestTown. We hope you find it useful.
Above all, we want to thank our
outstanding first group of TestTown
finalists for contributing so much.
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As a result of TestTown...
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ne momentum and
smart marketing were keys to success

® 1000 people followed us on Twitter, 600 liked us on
Facebook, our website was hit 47,000

® 1450 tweets reached an audience of 3.2 million

® 4500 viewed online videos about TestTown

® 1500 registered as TestTown entrants, mentors, bloggers

® 66 print newspaper articles about TestTown A D
® 8 regional and national radio features

® TV appearances on BBC Scotland and ITV
® Marketing campaign delivered through LU I I [gg
transport branding, online, colleges and schools
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20 hours of trading

Young people entered
TestTown from all four
nations of the UK, and
every one of the English
regions

As word spread, twice as many people visited
day two of the festival as came on day one.
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Some top points of feedback from
people involved were:

e Could we add regional and local
heats to the national finals?

e Could there be more development
time for finalists to design their
business?

e We should have more masterclasses
on practical skills, and more intensive
mentoring

e Could TestTowns be themed e.g. for
social enterprise, tourism, sport?

Local authorities, town centre
managers, BIDs and many more
partners have already expressed an
interest in backing future TestTowns.
We want to explore all of these
opportunities, and turn our learning
and resources into a practical package
to help TestTown grow. We believe it
can help towns and young enterprising
people across the country.
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We want to thank our key partners
and supporters for making TestTown
2013 a success, and we look forward
to working with them in the months
ahead. They include: Sir Tom Farmer,
Alan Mutter, RBS, Worldpay,

DM Hall, Fife Council, the Scottish
Government, Dunfermline Delivers,
Havelock Europa, Fife Group, Bill
Fletcher, Tom Johnson and Intu
Braehead, the Prince’s Trust, Young
Scot, Firstport, and Live Unltd.

n ’ Search @testtown2013
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