
Evidence shows that two-thirds of us 
rely on our local newspaper for news, 
and that our trust in local journalism far 
surpasses our confidence in what we 
read on social media.1 But more than 
240 local newspapers closed between 
2005 and the end of 2011.2 

Despite having fewer news outlets 
across the UK and Ireland, local news 
remains important to our communities. 
This is the reason why the Carnegie UK 
Trust developed Neighbourhood News, 

our £50,000 competition to improve 
local news reporting. Through our 
competition five ‘Carnegie Partners’ 
were chosen to develop new ways of 
producing local news.

The five Carnegie Partners are taking 
part in an external evaluation of their 
local news project so that their 
experiences can be shared with other 
policymakers, practitioners and funders. 

Our Carnegie 
Partners are working 
across the UK to 
improve local news 
in their areas.

Neighbourhood News: 
Catching up with the Carnegie Partners

THE EVIDENCE

THE SOLUTION

The Challenge



“We are so pleased 
to hear about the 
funding from the 
Carnegie Trust. We 
have grown rapidly 
over the past year 
and for a newspaper 
run by volunteers, 
this will be a massive 
help on the road to 
making hyperlocal 
news in Brixton truly 
sustainable.”
Zoe Jewell, co-editor of  
the Brixton Blog and Bugle

BrIxton MEDIA LtD.

Brixton Media Ltd has moved into a  
small office in the heart of Brixton 
since receiving their funding and has 
welcomed the first two trainees into 
their journalism training programme. 
The project leaders have been working 
with the local job centre and the 
journalism department at Lambeth 
College. They hope that by training 
young unemployed people they can 
provide them with work experience 
while increasing the content on 
BrixtonBlog.com and traffic to 
the website, therefore enhancing 
advertising revenues and becoming 
more sustainable.

Each trainee taken on by 
Brixton Blog will aim to produce 
8 to 10 news articles per week.



cYBErMoor LtD 

Cybermoor Ltd are developing a 
support and training programme for 
community journalists to improve local 
news in rural Cumbria. The content 
produced by the reporters will be 
published on community websites 
and be available to all media outlets 
including the BBC and other local 
newspapers. The team have also held 
meetings with community stakeholders 
such as the Parish Council, Community 

Plan Partnership, Community 
Information Centre, and Business 
Association to inform them of the 
project plans and to gather their input. 

“We are really excited about the project and 
working with The Cumberland News and the 
University of Cumbria and can’t wait to have 
our new recruits on board.”
sue Gilbertson, cybermoor Ltd

cybermoor Ltd is training  
2 community reporters in 2 

communities in rural cumbria.



Port tALBot MAGnEt

Since becoming a Carnegie Partner,  
Port Talbot MagNet has produced the 
first few print issues of its monthly 
news magazine for the people of the 
town, which has a lower than average 
take up of internet compared to the 
rest of Wales. The team have also 
put in place measures to assess what 
impact their print service has on 
the democratic deficit in Port Talbot 
through the lack of council, court and 
other local reporting. The aim of future 

editions is to increase the pagination 
of the magazine and to distribute it to 
20,000 households – effectively giving 
everyone in the town a chance to see 
and engage with the magazine.

“We want to ensure quality journalism is 
available to the whole community in Port 
Talbot, which in recent years has lost its 
weekly newspaper, community radio station 
and council newspaper.”
rachel Howells, Port talbot Magnet

According to research 
conducted by Port talbot 

Magnet, 25% of local residents 
have never used the internet - 

their printed magazine will help 
reach those in the town who are 

digitally excluded.



WHALE Arts

WHALE Arts are training a team of 
citizen journalists from the Wester 
Hailes area in Edinburgh who will 
create content for and edit the news 
section of the Digital Sentinel website. 
A Community Media Development 
Worker has started fortnightly training 
sessions with the volunteers, which 
have been met with great enthusiasm. 
WHALE Arts has also been welcomed 
by The Media Trust as a Local360 
Beacon project, with the Trust 
providing the team with training  
in ethical journalism. The Digital 
Sentinel website is on track for launch 
in October.

“This award  
means we can  
now begin to 
empower the 
community to 
become ‘citizen 
journalists’ and 
report their 
news from their 
perspective.”
Alison reeves, WHALE Arts

Wester Hailes features among the lowest 5% on the scottish Index 
of Multiple Deprivation, but the Digital sentinel project will help to 

promote community cohesion.



1  YouGov Sixth Sense for Havas PR UK, CSR and the Local Community  http://theprblog.co.uk/csr-and-community/ [Accessed 1 August 2013]
2  Ponsford, D., PG research reveals 242 local press closures in 7 years, Press Gazette, 30 April 2012
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YourtHurrock

On 1 July the team at YourThurrock 
successfully launched YourHarlow,  
an internet based news source which 
acts as both a local TV station and  
an online newspaper addressing 
the need for local news in Harlow. 
The team have attended previously 
unreported Council meetings and  
have been uploading videos on to 
the online newspaper as part of the 
project. YourHarlow is also providing 
work experience opportunities for 
young people in the local area.

“We are very grateful  
to the Carnegie Trust 
for placing their faith 
in us. It comes as 
YourThurrock is a few 
months away from its 
fifth birthday.”
Yourthurrock

Before YourHarlow was 
launched, the town’s population 
of 8,000 only had 1 news outlet 

which published 30 stories  
a week.

Carnegie UK Trust @CarnegieUKTrust #neighbourhoodnews


