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1. Executive Summary 

Key Findings 

 One of the most relevant findings identified in the study is the improvement the park makes to the quality of life of the (mainly) 

local users 

 The social return on investment for opportunities to exercise and get out in the fresh air within the park are a clear benefit, 

particularly in light of the government’s focus on improving the public’s wellbeing through encouraging healthier lifestyles 

 For many it’s a place where they can relax and de-stress.  It is also evident that local users appear to care about the park and believe 

it makes the area a nicer place to live 

 Generally, visitors rate the park highly for satisfaction and are likely to recommend the park to others.  The average spend per visitor 

is relatively low  

 The research findings suggest that the focus should be on the benefits the park can offer to local users rather than focussing on 

turning the park into a large tourist attraction.  It can be argued that St Andrews and the nearby Fife Coastal Path serve this role 

better 

 Any initiatives aimed at increasing recreational use in the park should be managed carefully (such as using the current park 

infrastructure) so that they support and benefit local businesses. 

 

Profile of users 

 Visitors to Lochore Meadows are more likely to be very local to the country park and fall into the families’ lifecycle stage.   

 Visitors to the Lomond Hills are more likely to travel from other areas of Fife or from other regions of Scotland and fall into the older 

independents lifecycle stage. 

 The Lomond Hills attracts larger proportions of those from the AB social class whereas visitors to Lochore Meadows are more likely to 

fall into the C1, C2 and DE social classes.   

 

Awareness levels and benefits of the park to visitors 

 Visitors to the Lomond Hills were much more likely to have visited other areas of the park when compared to those visiting the 

Lochore Meadows.  This reflects the much larger proportions of visitors to the Lomond Hills who were walking (particularly hill 

walking) during their visit. 
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 Two thirds of respondents claimed that they cared greatly about the location and valued the designation of the regional park and the 

local area. 

 The main benefit of having the park in the local area is that it provides a place for people to take part in outdoor recreation.  This is 

particularly evident for those visiting Lochore Meadows, many of whom live locally to the country park. 

 The majority were aware of the park’s regional designation with awareness levels much higher with those visiting Lochore Meadows 

than Lomond Hills.   

 

Activities undertaken during visit 

 Dog walking, spending time with family and health and exercise were some of the most frequently mentioned reasons for visiting. 

 The children’s play facilities are valued as being important to majority of those using Lochore Meadows. 

 Walking (both with and without a dog) and hill walking (for those visiting the Lomond Hills) are the main activities undertaken. 

 The car parks and paths are the most widely used features of the park.  The visitor centre and children’s play facilities at Lochore 

Meadows are also widely used by visitors. 

 The visitor centre, children’s play facilities and paths received good ratings from visitors.  There is room for improvement with the 

following features: car parking, signage, toilets and a perceived lack of picnic tables/seats. 

 

Satisfaction and Recommendation 

 The potential themes were received positively by visitors and suggests there is goodwill towards the park and surrounding area. 

 Satisfaction and recommendation levels were consistently good and in line with other similar outdoor recreation and leisure sites 

within the UK. 

 Reflecting the large proportion of local visitors, many on short trips, expenditure was relatively low within the park – an average of £7 

per day. 

 

Number of visits 

It is estimated that in the region of 536,000 visits were made to Lochore Meadows Country Park and 146,500 visits to the Lomond Hills 

during 2009.  In total this equates to around 682,500 visits to the Lomond Hills Regional Park.   
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Introduction 

 

1.1 Background  

The Lomond Hills were designated as Scotland's first Regional Park in 1986 in recognition of their importance for recreation and 

conservation.  In two parts, the park extends over approximately 25 square miles of west central Fife, taking in Fife's highest and most 

heavily used tracts of open countryside. In the east it includes most of the Lomond Hills, parts of the River Leven Valley and Balbirnie 

Park, while in the west it takes in Lochore Meadows Country Park and its surrounding countryside, including parts of Benarty Hill.   

 

With funding from the LEADER in Fife Programme, the park is supported by the Lomond Hills Regional Park Partnership, a group 

consisting of land managers, users, community councils and other interested organisations – these stakeholders identify the needs of and 

priorities for the park. 

 

On the ground, visitor services are delivered by Fife Coast and Countryside Trust's Ranger and Maintenance teams as well as through 

a unique arrangement with local land managers. These land managers are on hand to provide a welcome to visitors and to share their 

experience of working and living in the hills.   

 

As part of their programme of recreation monitoring, in February 2009, Fife Coast & Countryside Trust, with the support of the Lomond 

Hills Regional Park Partnership, commissioned TNS Travel & Tourism and SQW to conduct a long term survey of visitors in and around the 

park.   The overall aim of the study was to define the numbers and types of users of the Lomond Hills Regional Park (from this point on in 

the report, predominantly referred to as ‘the park’) and the economic benefit these users might potentially bring to the businesses, 

landowners and communities who have an interest in the park.  The findings will form the basis of future business plans and development 

programmes aimed at assisting the management and encouraging further use of the park. 



 

 

 

© 2009 TNS UK Limited.  All rights reserved  

6 

 

In the last decade, TNS Travel & Tourism and SQW have acquired extensive experience of conducting similar types of studies for both 

Scottish Enterprise Fife and Fife Coast & Countryside Trust.  In 2000, TNS highlighted the importance of the Fife countryside as a 

resource for both local residents and visitors in the Fife Countryside User Survey 2000.  The results of this survey which included bespoke 

surveying in the Lomond Hills Regional Park have provided a useful basis for comparison and the identification of trends when compared 

to the latest 2009 survey.   

 

More recently, in 2007/08, TNS Travel & Tourism and SQW were commissioned to undertake a study which measured the volume and 

characteristics of users of the Fife Coastal Path and to determine the economic benefits the path brought to the area - the Fife Coastal 

Path Usage and Impact Study (from here on in, referred to as the coastal path survey).  Essentially, a new study was required to provide 

the same quality of information for the Lomond Hills Regional Park as had been provided for Fife’s coastline and in so doing providing a 

consistent, detailed and up to date overall picture of visitors to the Fife countryside.  
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Map of Lomond Hills Regional Park and (to the right) wider area including Lochore Meadows Country Park.  The LHRP in context within Fife (overleaf). 
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1.2 Survey Objectives 

The specific study objectives were as follows: 

 To build up a profile of the users of the park. 

 To identify the main reasons for visiting the park. 

 To determine what improvements could be made to improve visitor experiences of the park. 

 To estimate the number of users of the park. 

 To gain information about visitor’s views of the park, visitor facilities and resources. 

 To establish levels of user satisfaction in relation to their experience of the park. 

 

For the economic impact requirements, the study deliverables were: 

 Quantified economic impacts of visitor activity on the local, regional and national economy (expressed in terms of spend, employment 

supported and GVA, and adjusted for displacement, deadweight and multiplier effects). 

 A model of the relationships and inter-dependencies between the natural heritage, visitor economy and other businesses in the Park 

locale. 

 Identification of opportunities for future economic, social and cultural development in the Park area. 

 Recommendations for monitoring progress on economic development in the Park area. 

 

1.3 Survey Methodology 

 

The study involved the following three elements: 

 A survey of park users. 

 Estimating the number of park users. 

 Consultations with local businesses and stakeholders. 
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Survey of park users 

The core methodology used for the survey of park users was a programme of face to face interviews with a random sample of users at a 

selection of sites throughout the park.  A total of 534 interviews were conducted during 47 days of fieldwork between April and October 

2009.  Interview locations were spread across both Lomond Hills Regional Park and Lochore Meadows Country Park and included a variety 

of different locations ranging from car parks (an obvious interview location where visitors could be intercepted as they left the site) to 

cycle paths and cafés within the park.  A full list of interview locations is provided in the table below. 

 

Lomond Hills Lochore Meadows 

1 Craigmead Car Park 1 Lochore Meadows Country Park – in car park area 

 

2 East Lomond Car Park  

 

2 West end of loch – nature reserve 

3 Holl Reservoir 

 

3 Western access car park 

4 Falkland Estate 

 

4 Access Fair launch event & Family Fun Challenge - July 

5 Pillars of Hercules – organic shop/café   

6 Strathmiglo cycleway   

7 Big Tent Event – Falkland Estate - July   

 

In addition to the face to face interviews, a secondary form of data collection was used to boost the sample. Where respondents were 

unwilling or unable to stop for interview, such as in the case of long distance walkers or cyclists, self completion questionnaires were 

handed out by interviewers. Self completion questionnaires were also distributed to the Perth & Kinross Tourist Information Centre and 

the Institute of Stewardship at the Falkland Estate.  A number of self completion questionnaires were also distributed throughout the park 

by Fife rangers.   Overall 81 self completion questionnaires were returned, giving a total sample size of 615 respondents. With this total 

sample of 615 respondents, the data generated is accurate to +/- 4.0% at the 95% levels of confidence.   
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The face to face interviews were conducted with a random sample of visitors.  Visitors were selected on the basis of the next person to 

leave or pass the interviewer, on completion of the previous interview.  This procedure maximised the number of interviews completed 

within an interviewer shift whilst maintaining the random selection of respondents.  In circumstances where a group of people or a family 

were together, the “next birthday” rule was used to select one respondent per group or family for interview.  All members of the group or 

family aged 16 years or over were eligible for selection, thus ensuring that the principles of random sampling were maintained. 

 

The results of the user survey are illustrated in Section 3.1 of this report. 

 

Manual counting of park users 

In order that visitor numbers could be estimated, interviewers also carried out manual counts of visitors during all 47 interviewing shifts, 

a combined period of over 280 hours. These counts took place at all nine of the survey locations along the path route.   

 

Interviewers counted the number of adults and children on foot, visitors on bikes, motorbikes and horses, as well as the number of dogs, 

prams and wheelchairs.  Results of the analysis of manual count data and the resulting estimates of total path usage are contained in 

Section 3.2 of this report. 
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Survey and consultation with local businesses and stakeholders 

In order to produce estimates of the economic benefits and employment impacts of the park, this element of the study involved a series 

of discussions with partners and stakeholders exploring their engagement and understanding of the economy of the park.  A business 

survey (primarily by telephone) and subsequent modelling work and analysis followed the stakeholder research. 

 

The main results of this stage are contained in Sections 4 and 5 of the report. 

 

Secondary Research – a Survey of the Scottish Population 

Further to the primary research, it has been possible to add further context to attitudes towards the park by reviewing some of the key 

findings from research undertaken by TNS as part of the Fife Coastal Path survey undertaken in 2007.  The research findings from this 

secondary research remain very relevant to this latest study.  As part of the Fife Coastal Path study, a series of questions were included 

on the Scottish Opinion Survey, a consumer omnibus survey covering a representative sample of the Scottish adult population, to allow 

measurement of levels of awareness of the path amongst people who had not used it, levels of appeal and interest, and barriers to 

usage.  Importantly, this also enabled the path to be compared against other competitor destinations in terms of both visits taken and 

awareness.  Two of the competitor destinations were the Lomond Hills Regional Park and Lochore Meadows Countryside Park.   Around 

1,000 interviews were undertaken with a representative sample of Scottish adults.  Although the research was conducted in 2007, it is 

still of relevance to this latest study and adds further depth and insight into perceptions of the park.  
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2. Results 

2.1 Survey of park users 

This section of the report presents the main findings to emerge in the survey of park users and is 

based on a sample of 615 completed interviews (534 face to face interviews and 81 self completion 

questionnaires). 

 

Throughout this section the results for all respondents are presented alongside those for the four 

key sub-groups: 

 

- Lochore Meadows  – those interviewed whilst visiting Lochore Meadows Country Park.                                                              

- Lomond Hills   – those interviewed whilst visiting the Lomond Hills. 

- Short Trips   – those on a trip away from home of less than three hours in duration. 

-    Days Out & Staying Visitors  

– those on a trip away from home of three hours or more in duration 

and those staying away from home on an overnight trip of at least one 

night or more. 
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In the following sections of the report results for the sample as a whole (Total column) and each of the above segments are presented 

separately.  In the interests of keeping the report as concise as possible, from this point on the Lomond Hills Regional Park is 

predominantly referred to as ‘the Lomond Hills’ and the Lochore Meadows Country Park is shortened to ‘Lochore Meadows’.  

 

Although a separate analysis of visitors staying away from home for at least one night was undertaken, due to the relatively low sample 

sizes involved, this segment of visitors has not been presented in the main body of the report but can be found in the data tabulations.  

Given the similarities between day and staying visitors in the context of those who visit the park (and their different visitor characteristics 

as opposed to visitors on a short trip); we have combined these two sub-groups and presented them in this way throughout the report.  

To add some context to the profile of day and staying visitors, day visitors are more likely to live locally than staying visitors with a large 

proportion from Fife or regions of Scotland within a short drive from the park (e.g. Edinburgh).  They tend to use the park for longer 

lasting recreational activities such as hill walking or cycling.  Staying visitors on the other hand are more likely to live in other parts of 

Britain outside of Scotland or a smaller proportion are from overseas and are more likely to be visiting the park as part of a longer visit 

whilst visiting Scotland.  Activities are more likely to be based around sightseeing and short walks of less than two miles.  These are of 

course generalisations but have been provided for insight into the visitor profile of these two groups before the report analyses the 

results in detail. 

 

Where appropriate, we have also compared trends with the latest visitor survey results and those from the Fife Coastal Path survey 

undertaken during 2007 and the Fife Visitor Survey (which interviewed a large number of visitors to both Lochore Meadows Country Park 

and Lomond Hills Regional Park as part of the wider regional survey) during 2000. 

 

In this type of survey a vast amount of data is collected so this report presents the most relevant and interesting research findings.   Full 

cross-tabulations of the data are available however and have been provided under separate cover. 
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Age and Sex Profile 

Overall half of park users were male (51%).  The male/female split varied slightly however across the sub-groups with a larger proportion 

of males on a day out/staying away from home and a slightly larger proportion of females on a short trip. 

 

 Lomond Hills  52% males 48% females 

 Lochore Meadows  53% males 47% females 

 Short Trip   47% males 53% females 

 Day out/Staying away 59% males 41% females 

 

The age profile of respondents is illustrated in table 3.1.1.  It should be noted that the minimum age at which a person could be 

interviewed was 16 years. 

 

Consistent with the previous Fife visitor surveys, the 35 – 54 year age group represented a segment of particular importance to the park 

with just under half (46%) of visitors in this category.  In the 2000 visitor survey 43% of visitors fell into this category.  Visitors to the 

Fife Coastal Path were more likely to fall into the 55+ age group however (46% recorded in the 2007 visitor survey). 

Table 2.1.1 – Age profile by sub group (%) 
Base: All Respondents (N=771) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

Under 35 17 22 17 18 17 

35 – 54 years 47 47 46 45 46 

55+ years 37 31 36 37 37 

Base: 363 171 451 155 615 

 

Across the sub-groups there was little variation in age.  However those visiting Lochore Meadows were more likely to be under 35 (22%) 

and less likely to be aged 55+ (31%) compared to the other sub groups. 
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Social Class 

Table 3.1.2 presents the social class profile of visitors to the park. 

Table 2.1.2 – Social class profile by sub group (%) 
Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

AB 27 11 21 26 22 

C1 31 36 34 30 33 

C2 24 27 25 23 24 

DE 5 11 7 8 7 

Retired/no other 

mentions 

 * 1 1 2 1 

Refused/not stated 13 14 12 12 12 

Base: 363 171 454 155 615 

 

The majority of respondents were in the ABC1 social classes (55%).  Compared to the Fife Coastal Path, visitors to the park were more 

likely to fall into the C2 social class (24% for the park vs. 15% for the coastal path) but less likely to fall into the AB social class (22% 

park vs. 34% coastal path). 

 

This was particularly the case for users of Lochore Meadows; a smaller proportion of which fell into the AB social class (11% vs. 22% of 

the total sample) and a larger proportion falling into the DE social class (11% vs. 7% total). 

 

As mentioned in previous Fife visitor survey reports, it should be noted that in leisure surveys of this nature there is typically a bias 

towards the professional, managerial and non-manual occupations (ABC1).  A full listing of the social class breakdown is included within 

the appendix. 
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Lifecycle 

One of the key features of modern tourism and leisure marketing is the segmentation of different types of visitors into groups with 

distinctive characteristics.  Rather than talk about ABC1s or those aged 35-54, by grouping respondents together by lifestyle 

characteristics, more meaningful and usable information can be collected.  In this context, the following lifecycle segments have been 

derived and are used throughout this report.  The following is an indication of the proportion of the sample which fell into each category: 

 

 Young Independents  Aged under 35 years, no children in household  11% 

 Older Independents  Aged 35-54 years, no children in household  30% 

 Families    Any children in household     28% 

 Empty Nesters   55+, no children in household    31% 

 

Reflecting the differing user profiles, nearly half of Lochore Meadows visitors fell into the Families lifecycle stage compared to a quarter of 

Lomond Hills visitors (46% vs. 25%).  Lomond Hills visitors were more likely to fall into the Older Independents category than visitors to 

Lochore Meadows (33% for Lomond Hills vs. 19% for Lochore Meadows).  These findings reflect the popularity of Lochore Meadows with 

families who visit to use the children’s play facilities.  Visitors to the Lomond Hills were more likely to be older with no children and 

undertaking activities such as hill walking or walking without a dog, as will become evident in the sections of the report below. 
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Party Size 

Overall half (55%) of respondents visiting the park were in a party size of two.  Two in five (38%) were visiting the park on their own.  

Reflecting the popularity of Lochore Meadows with families, a larger proportion visiting here were in a party of three or more people 

compared to Lomond Hills (30% vs. 24%). 

Table 2.1.3 – Party Size (%) 
Base: All F2F respondents (N=534) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

One 
35 46 41 31 38 

Two 
57 50 55 54 55 

Three 
12 16 13 16 13 

Four 
8 4 7 7 7 

Five or more 
4 10 5 10 6 

Base: 363 171 396 134 534 
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Origin of Respondents 

Table 3.1.4 below provides a breakdown of the origin of respondents. 

Table 2.1.4 – Origin of respondents (%) 
Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

Fife residents 71 89 84 52 76 

Rest of Scotland 24 8 15 32 19 

Rest of Britain 4 2 - 12 3 

Rest of World 2 - * 3 1 

Base: 363 171 454 155 615 
- nil respondents 
* - less than 0.5% 

 

Three quarters (76%) of respondents overall were from Fife with a further one in five (19%) from other parts of Scotland.  A handful of 

respondents were from other parts of the UK and overseas.  The sample included respondents from as far away as Ontario in Canada and 

Auckland in New Zealand.  Lochore Meadows was much more likely to be visited by local Fife residents than the Lomond Hills (89% vs. 

71%). 

 

As Fife residents make up such a large proportion of park visitors, it is worth examining which areas of Fife they live in and also from the 

neighbouring area of Perth & Kinross. 
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Table 2.1.5 – Origin of respondents (%) 
Base: Residents of Fife and Perth & Kinross (N=408) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

West Fife 15 33 21 23 22 

Central Fife 43 58 48 51 48 

East Neuk 7 5 5 9 6 

North East Fife 25 1 18 7 16 

Perth & Kinross 11 3 8 10 8 

Base: 261 147 335 69 408 

 

The largest proportion of Fife residents visiting the park live in central Fife (48%) with a further one in five (22%) living in West Fife.  A 

much larger proportion of visitors to Lochore Meadows live in West Fife (33% vs. an overall total of 22%).  Furthermore the Lomond Hills 

attracted a larger proportion of visitors from North East Fife (25%).   

 

This suggests that visitors to Lochore Meadows are much more likely to live locally to the country park whereas the Lomond Hills are 

more likely to be visited by people from across the region. 

 

Type of Trip 

Underlining the importance of the park to local residents, three quarters (74%) were on a trip away from home of less than three hours 

in length.  This proportion was highest amongst the following market segments: 

 

 Residents of North East Fife (91%) 

 Those who use the park at least once per week (86%) 

 Those walking with a dog (78%) 

 



 

 

 

© 2009 TNS UK Limited.  All rights reserved  

22 

A further one in five (19%) were on a day out from home of more than three hours.  This proportion was highest amongst the following 

market segments: 

 

 Visitors from other parts of Scotland who live outside of Fife (30%) 

 Those visiting less often than once or twice a month (24%) 

 Those visiting the park in August and September (23%) 

 

Length of Stay 

In total 40 respondents (7% of the total sample) were staying away from home whilst visiting the park.  The average duration of stay 

was as follows: 

 

 Within Fife    4.4 nights 

 Within Perth & Kinross  3.0 nights 

 Within the rest of Scotland 6.4 nights 

 Elsewhere    24.3 nights 

 

Although the sample size is low, the figures above suggest that a large proportion of those staying away from home were visiting the 

park whilst on a longer trip involving either travelling to other parts of Scotland or elsewhere in the UK.   

 

Previous visits 

Consistent with the previous Fife visitor surveys, the majority of respondents were on a repeat visit (83%) with those visiting Lochore 

Meadows most likely to have visited before (89%).  Residents from Central Fife were most likely to be on a repeat visit (93%) with those 

from the East Neuk and Perth & Kinross least likely (both 76%). 

 

Those respondents who were on a repeat visit were asked to specify the number of times they normally visited the park 
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Table 2.1.6 – Frequency of visits to park (%) 
Base: All those who have used the park before (N=512) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

More than once per 

day 

 

1 

 

1 

 

1 

 

1 

 

1 

Every day 
4 10 6 2 5 

Several times a week 
14 14 15 6 13 

Once a week 
10 12 12 9 11 

Once or twice a 

month 

 

22 

 

21 

 

24 

 

15 

 

21 

Once every 2-3 

months 

 

20 

 

24 

 

23 

 

21 

 

22 

Once or twice 
27 18 19 45 24 

Never 
1 - 1 2 1 

Don’t know 
- 1 - - - 

Base: 289 152 399 107 512 
- nil respondents 

 

Some 24% of respondents claimed to have used the park once or twice with similar proportions stating that they use the park once every 

two or three months (22%) or once or twice per month (21%).  At Lochore Meadows, one in ten (10%) visitors claimed to use the park 

every day. 

 

The largest proportion of visitors claimed that they spent between 1 and 2 hours in the park (37%).  A sizeable proportion (20%) stated 

that they visited the park for between 3 and 5 hours with smaller proportions visiting for more than 5 hours (8%).  Visitors to Lochore 

Meadows were more likely than those visiting Lomond Hills to visit for between 1 and 2 hours (48% vs. 33%).  Conversely, visitors to the 

Lomond Hills were more likely to visit for more than 5 hours compared to Lochore Meadows (11% vs. 2%). 
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The findings above reflect the fact that the park is used very frequently by some visitors, notably those walking their dog in the park 

every day or several times a week, as well as local visitors using the children’s play facilities at Lochore Meadows.   

 

Information sources used to plan visit 

Emphasising the high level of use of the park amongst local residents and the high level of repeat visits, the majority of respondents 

indicated that they first found out about the park through their general knowledge or that they had always known about the park.  This 

applied to three out of five respondents (62%). 

 

Smaller proportions mentioned that they had received advice from friends and relatives (7%) and via the internet/world wide web (5%).  

Those falling into the Young Independent lifecycle stage (9%) and visitors staying away from home (13%) were more likely to use the 

internet as an information source. 

 

Key Points  

 The majority are on a repeat visit on a short trip away from home of less than three hours in length. 

 Visitors to Lochore Meadows are more likely to be very local to the country park and fall into the families’ lifecycle stage.   

 Visitors to the Lomond Hills are more likely to travel from other areas of Fife or from other regions of Scotland and fall into the older 

independents lifecycle stage. 

 The Lomond Hills attracts larger proportions of those from the AB social class whereas visitors to Lochore Meadows are more likely to 

fall into the C1, C2 and DE social classes.   

 Frequency of visits to the park is varied but it is evident that a small proportion visit the park every day (particularly Lochore 

Meadows) or a number of times per week. 
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Park awareness and other outdoor recreation sites visited 

A series of questions were asked to measure awareness of the park and frequency of visit compared to similar outdoor leisure 

destinations within Fife and Perth & Kinross. When interpreting these results it should be noted that locations visited are likely to reflect 

the interview locations included in the survey. 

 

Respondents were first asked which of the following places in Lothian, Fife, Perth and Kinross regions, if any, had they heard of.  Table 

3.1.7 overleaf presents the key findings. 

Table 2.1.7 – Awareness of park versus other outdoor leisure sites (%) 
Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

Falkland Palace, Fife 94 84 92 90 91 

Fife Coastal Path 90 88 93 82 90 

Lochore Meadows 

Countryside Park 

81 100 91 75 87 

Lomond Hills Regional 

Park 

87 68 83 74 81 

Loch Leven Nature 

Reserve, Kinross 

79 78 83 72 80 

Ochil Hills 74 70 76 66 74 

Tentsmuir Forest, Fife 73 58 72 59 69 

Loch Leven Heritage Trail, 

Kinross 

63 63 65 53 62 

Blair Adam 46 58 55 38 51 

Base: 363 171 454 155 615 
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Perhaps unsurprisingly, given the large proportion of local residents interviewed, awareness levels of the park and competitor 

destinations were high.  Those visiting Lochore Meadows were much less likely to have heard of Tentsmuir Forest whereas visitors to 

Lomond Hills were less likely to have heard of Blair Adam.  Reflecting the larger proportion of visitors from outside of Fife, day trippers 

and those staying away from home were less aware of all destinations included in the list than visitors on a short trip. 

 

Outdoor leisure sites visited 

Respondents were next asked which of the places (listed in table 3.1.7 above) they had ever visited. 

 

Table 2.1.8 – Places ever visited (%) 
Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

Lochore Meadows 

Countryside Park 

71 100 86 65 81 

Fife Coastal Path 75 67 74 68 73 

Falkland Palace, Fife 77 57 72 66 71 

Lomond Hills Regional 

Park 

79 50 72 59 69 

Loch Leven Nature 

Reserve, Kinross 

60 55 63 49 60 

Tentsmuir Forest, Fife 60 40 56 46 53 

Ochil Hills 48 43 48 47 48 

Loch Leven Heritage Trail, 

Kinross 

45 40 46 36 44 

Blair Adam 29 32 32 24 30 

Base: 363 171 454 155 615 
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There was consistency between places ever visited and awareness levels.  Reflecting where the majority of the interviews took place, the 

top four destinations mentioned were Lochore Meadows Country Park, the Lomond Hills Regional Park, the Fife Coastal Path and Falkland 

Palace with over two thirds of respondents having visited these locations previously. 

 

There was however a good deal of variation in terms of places visited between those interviewed at Lomond Hills and Lochore Meadows.  

Those visiting Lomond Hills were consistently more likely to have visited the places included within the table above but in particular were 

more likely to have visited Falkland Palace (77% vs. 57%) and Tentsmuir Forest (60% vs. 40%).  This perhaps reflects that visitors to 

Lochore Meadows are more likely to live very locally to the country park (reflected in the large proportion from Central Fife) and are less 

likely to travel longer distances to other leisure destinations within the region.  Although a large proportion of visitors to the Lomond Hills 

lived in Fife, they were much more likely to have travelled further from different parts of the region whilst on their visit.  This will become 

more evident further below when the activities visitors undertook during their visit are analysed. 

 

Frequency of visit 

When asked how many times they had visited these locations, three of the places had been visited at least ten times or more in the last 

twelve months by a significant proportion of visitors. 

 

Those visiting ten times or more in the last 12 months: 

 Lochore Meadows Country Park  25% 

 Fife Coastal Path    16% 

 Lomond Hills Regional Park  16% 
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Areas visited on current trip 

Reflecting the different types of visitors that Lochore Meadows and Lomond Hills attract, when asked which of the following areas were 

the respondents visiting on their current trip, differing responses were received. 

 

Nearly all of those visiting Lochore Meadows (99% - except for one respondent) were not visiting anywhere else on their current trip. 

However, visitors to the Lomond Hills were more likely to be visiting other places whilst on their trip: 

 

 Lochore Meadows Country Park  39% 

 Falkland Palace, Fife   14% 

 Fife Coastal Path    3% 

 

It is evident from these findings that although a large proportion of visitors to Lochore Meadows have similar levels of awareness of other 

leisure destinations within the region as Lomond Hills visitors, they are less likely to have visited in the past or were planning on visiting 

these destinations in the future.   

 

Areas visited or intending to visit on current trip 

In order to understand which areas of the park were being visited during their trip; respondents were shown a map of the park and asked 

to identify areas visited or those that they were intending to visit. 

 

Table 3.1.9 overleaf illustrates the key findings.  A copy of the map and the areas have been included within the appendix at the end of 

the report. 
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Table 2.1.9 – Places visited or intending to visit on current trip (%) 
Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

Area 3 – Lochore 

Meadows Country Park 

21 100 47 45 46 

Area 1 – East and West 

Lomond Summits 

14 - 13 14 13 

Area 8 – East Lomond Car 

Park 

15 - 11 14 12 

Area 10 – Lomond Hills 

North 

15 - 9 17 11 

Area 5 – Any of Lomond 

Hills Reservoirs 

10 - 9 10 9 

Area 7 – 

Limekilns/Craigmead 

11 - 8 10 8 

Area 2 – Bishop Hill 1 - 3 3 3 

Area 9 – Maspie Den 2 - 3 5 3 

Area 4 – Benarty Hill 1 - 2 5 2 

Area 6 – Bunnet Stane 1 - 1 3 1 

Other areas within park 25 - 16 14 14 

Base: 363 171 454 155 615 

 

The table above highlights the fact that visitors to Lomond Hills are experiencing a range of locations within that general area, primarily 

because of the propensity to go walking, particularly hill walking.  In contrast, Lochore Meadows is much more of a single destination for 

visitors. 
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Key Points  

 Awareness levels of other outdoor leisure destinations within the region were high. 

 Those visiting Lomond Hills were consistently more likely to have ever visited other outdoor leisure destinations within the region 

compared to visitors to Lochore Meadows. 

 Visitors to the Lomond Hills were much more likely to have visited other areas of the park when compared to those visiting the 

Lochore Meadows.  This reflects the much larger proportions of visitors to the Lomond Hills who were walking (particularly hill 

walking) during their visit. 

 

 

Recognition and value of the area being designated a regional park 

Following the series of awareness and frequency of visit questions, interviewers were instructed not to inform respondents of the area’s 

designation as a regional park as the following question asked visitors whether they were aware of this fact. 

 

Table 3.1.10 below presents the key findings. 

 

Table 2.1.10 – Awareness of regional park designation (%) 
Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

Yes 49 67 57 57 57 

No 49 29 40 41 40 

Don’t know 2 4 2 3 2 

Base: 363 171 454 155 615 

 

Almost three out of five respondents (57%) were aware of its designation as a regional park.  Awareness levels were much higher 

amongst those visiting Lochore Meadows than Lomond Hills, possibly a reflection of the larger proportion of local residents visiting the 
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country park with local knowledge of the area.  Interestingly, visitors to the park from other parts of the UK (outside of Scotland) were 

more likely to be aware of the designation than Scottish visitors who live outside of Fife (64% vs. 47%).  This identifies a potential 

marketing opportunity to raise the profile of the park and its regional designation with the Scottish population in general.  

 

Those segments that had higher awareness levels of the designation have been listed below: 

 

 Those who visit at least once a week 72% 

 Those from other parts of Britain 64% 

 Those aged 55+    63% 

 Visitors from Central Fife   63% 

 Those walking with a dog  63% 

 

The value placed on the regional park designation 

The visitor survey aimed to quantify the value visitors placed on the regional designation of the park.  How much do visitors care about 

the park?  Encouragingly, the findings from table 3.1.11 overleaf suggest that visitors do value the park. 
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Table 2.1.11 – Value placed on regional park designation (%) 
Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

I care greatly about the 

location and value the 

designation and the local 

area 

64 82 72 61 70 

I have no opinion on 

whether it is or isn’t a 

designated park 

7 5 6 6 6 

I was unaware of the 

designation until now 

29 13 21 32 24 

Don’t know 1 - * 1 * 

Base: 363 171 454 155 615 

 

Overall more than two out of three respondents (70%) claimed that they cared greatly about the location and valued the designation of 

the regional park and the local area.  Only a handful of respondents (6%) stated that they had no opinion on whether it is or isn’t a 

designated park. 

 

Those visitor segments that were more positive than average about the designation were: 

 

 Those visiting at least once per week (79%) 

 Respondents from West (78%) and Central (77%) Fife 

 Those visiting once or twice a month (78%) 

 Those walking with a dog (76%) 

 Those from the Empty Nesters lifecycle stage (75%) 
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Notably those aged under 35 were much less likely to care about the park designation and local area with just 58% answering this way 

compared to an average of 70%.  Once respondents had been asked what value they placed on the designation, they were subsequently 

asked what, if any, were the benefits of having a regional park to visit in the area. 

 

Table 3.1.12 below illustrates the key findings. 

 

Table 2.1.12 – Benefits of having a regional park to visit in the area (%) 
Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 

away from home 

Total 

Provides a place for people 
to take part in outdoor 
recreation 

71  84  77  77  77  

It is good for wildlife, bird 
watching or nature studies 

74  71  74  70  73  

Maintains a natural 
environment for future 

generations to enjoy 

69 71 72 70 72 

Attracts tourists to the area 73 67 72 69 71 

Improves the landscape and 
look of the area 

66 70 69 66 68 

Improves the reputation of 
the area 

65 73 71 61 68 

Identifies an area that I 
know I can use 

58 68 66 61 65 

Creates opportunities to 
contribute to the 
environment 

52 49 53 48 51 

Manages visitors in a way 
that supports farmers in 
their day to  day work 

42 28 38 36 37 

Provides an opportunity to 
purchase locally produced 
food\drink 

39 23 32 34 33 

Base: 363 171 454 155 615 
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The main benefit of having the park in the local area, according to three quarters (77%) of respondents, was that it provides a place for 

people to take part in outdoor recreation.  This was especially so for visitors to Lochore Meadows (84%).  As the research has uncovered 

that the majority of visitors to Lochore Meadows live close to the country park, it is evident that having such a resource close to a large 

proportion of visitors’ homes is seen as a real benefit in providing access to an area that can be used for outdoor recreation. 

 

Encouragingly over half of respondents rated eight of the attributes shown to them as benefits and it is clear that visitors view the park 

as having a wide range of things to offer rather than just one or two benefits.  The main benefits focus on outdoor recreation, wildlife, the 

environment and the positive impacts on improving the landscape and look of the local area.   Highlighting this, a larger proportion of 

visitors to Lochore Meadows thought that one benefit was that the park improved the reputation of the local area (73% compared to 65% 

of Lomond Hills visitors). 

 

From a tourism perspective, it is significant that almost three quarters of respondents (71%) thought that the park attracted tourists to 

the area.  This was more so for those visiting the Lomond Hills (73%) than Lochore Meadows (67%).  The two least mentioned benefits 

focussed on managing visitors in a way that supports farmers in their day-to-day work (37%) and providing opportunities to purchase 

locally produced food and drink (33%).   

 

Key points  

 The majority were aware of the park’s regional designation with awareness levels much higher with those visiting Lochore Meadows 

than Lomond Hills.   

 Interestingly visitors to the park from other parts of the UK (outside of Scotland) were more likely to be aware of the designation than 

Scottish visitors who live outside of Fife. 

 Two thirds of respondents claimed that they cared greatly about the location and valued the designation of the regional park and the 

local area. 

 The main benefit of having the park in the local area is that it provides a place for people to take part in outdoor recreation.  This is 

particularly evident for those visiting Lochore Meadows, many of whom live locally to the country park. 
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Reasons for using the park 

Respondents were asked what their main reason was for visiting the park. 

 
Table 2.1.13 – Reasons for visiting the area on this visit (%) 
Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

For health and exercise 19 14 20 10 18 

To spend time with family 11 18 13 9 12 

To exercise your dog 10 12 12 - 10 

Fresh air/enjoy weather 7 12 9 5 8 

To enjoy scenery 7 3 6 5 6 

To relax and unwind 4 2 4 5 4 

To spend time with friends 4 3 2 8 4 

To entertain children 1 6 4 - 4 

For peace and quiet 3 5 4 - 3 

For other reasons 29 22 19 36 24 

Base: 363 171 454 155 615 
- nil respondents 

 

A varied number of reasons were given for using the park.  The main reasons, mentioned by 3% or more of respondents, have been 

presented in the table above. 

 

One in five respondents (18%) stated their main reason for visiting the park was for health and exercise.  A further one in ten (12%) 

claimed that spending time with the family was their main reason.  This was more evident amongst Lochore Meadows visitors with 18% 

visiting the country park for this reason. 
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These findings are consistent with the previous Fife visitor surveys when dog walking, spending time with family and health and exercise 

were some of the most frequently mentioned activities. 

 

Importance in decision to visit the area 

The survey initially asked respondents to state their main reasons for visiting the park and these were presented above.  However it was 

essential to determine the importance given to the reason why they had visited the park. 

 

Respondents were shown a list of possible reasons for visiting the park and asked to rate how important each was to their visit.  Table 

3.1.14 below presents the key findings.  More information can be found in the data tabulations. 

 

Table 2.1.14 – Importance in decision to visit the area (%) – all answering ‘Important’ 
Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 

away from home 

Total 

Footpaths/cycle paths 79 89 83 77 81 

Walking without a dog 69 68 68 63 66 

Nature/natural history 
visit 

70 68 68 63 66 

Environmental contribution 
e.g. community woodland 
work, habitat improvement 
etc 

53 49 51 46 50 

Eating out 40 40 37 41 38 

Children’s play facilities 28 60 39 26 36 

Walking with a dog 35 36 40 20 34 

Bird watching 38 30 35 32 34 

Buying local produce 41 20 31 33 33 

Photography 35 32 32 31 32 

Cycling 27 29 30 18 27 

Base: 363 171 454 155 615 
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The footpaths and cycle paths within the park were claimed to be important by four out of five (81%) of park users.  This figure increased 

to 89% for those visiting Lochore Meadows.  A further two thirds (66%) claimed that walking without a dog and ‘nature/a natural history’ 

visit were important in their decision to visit. 

 

Reflecting what is a topical issue at present, the environmental contribution the park plays was seen as important in visitors’ decision 

making process with half claiming this attribute as important (50%). 

 

Emphasising the importance of Lochore Meadows to visitors with families, three out of five (60%) claimed that children’s play facilities 

were important compared to just 28% of those visiting the Lomond Hills. 

 

It is also evident that the park is seen as a provider of local produce with a third of visitors (33%) stating that this was important in their 

decision to visit.  This was particularly so in the Lomond Hills (41%) and may have been reflective of a small proportion of interviews 

being conducted close to an organic shop/café that retails local produce. 

 

In a similar manner, respondents were shown a series of statements and asked to state whether they agreed, had no view, or disagreed 

with each one.  Table 3.1.15 overleaf illustrates the key findings. 
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Table 2.1.15 – Importance in decision to visit the area (%) – all ‘agreeing’ with following statements 
Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

It’s a place where I can 
relax and de-stress 

98 97 98 98 98 

It’s a place where I can have 
fun and enjoy myself 

99 99 99 97 98 

It’s an important place for 
wildlife 

97 96 97 94 96 

It’s a place where I can 
exercise and keep fit 

94 95 96 89 94 

It makes this area a nice 
place to live 

93 92 89 88 89 

It’s a place where I can 
learn about the 
environment 

85 87 84 80 82 

It’s a place where I feel at 
home 

84 87 85 70 81 

It contributes to the local 

economy 

79 78 74 80 75 

It’s a good place to 
socialise 

75 79 74 70 73 

It brings the community 
together 

69 82 68 73 69 

It's a place where I can 
contribute to the 
environment/landscape 

56 58 56 52 54 

It gets me involved in 
local issues 

40 29 35 31 34 

It helps me to earn a 

living or make ends meet 

9 4 6 8 7 

Base: 363 171 454 155 615 
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There was much variety amongst those who agreed with the statements in the table above.  On a positive note, many of the benefits of 

the park mentioned in table 3.1.13 (on page 31) are mirrored here.  Respondents agree that the park is a place where they can relax and 

enjoy themselves as well as being a place important for wildlife and keeping fit/exercising. 

 

When comparing the statements for Lomond Hills and Lochore Meadows, there is a general consistency in the responses to the majority 

of statements.  Positively, a relatively large proportion (82% for Lochore Meadows vs. 69% for Lomond Hills) feel that that the park 

‘brings the community together’.   
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Activities  

One of the key objectives of the research was to measure levels of participation in different types of activities among park users.  

Respondents were asked to indicate which activities they had taken part in and which activities they intended to undertake.  Table 3.1.16 

below illustrates the combination of these results for those activities mentioned by 3% or more of respondents. 

 

Table 2.1.16 – Activities undertaken in/intend to take part in during visit (%) 

Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 

away from home 

Total 

Walking without a dog 40 53 44 45 44 

Walking with a dog 20 25 22 18 21 

Hill walking\rambling 19 - 16 14 16 

Picnic\Barbecue 6 9 5 14 8 

Nature\natural history 

visit 

7 3 5 7 6 

Buying local produce 5 - 5 5 5 

Birdwatching 5 5 5 5 5 

Others 6 3 6 3 5 

Photography 4 4 4 6 4 

Childrens play area/play 

park 

2 9 5 2 4 

Have lunch/eating out/ 

coffee 

6 2 4 4 4 

Cycling 3 4 3 3 3 

Base: 363 171 454 155 615 
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Consistent with previous Fife surveys, walking was the most popular activity undertaken.  In total, 44% were walking without a dog and a 

further one in five (21%) walking with a dog.  Some 16% were hill walking (all of whom were visiting the Lomond Hills). 

 

Perhaps unsurprisingly, there were some variations in the types of activities undertaken within these sub-groups. Those walking with a 

dog were more likely to visit at least once per week (38%) and fall into the Older Independents lifecycle stage (29%).  Hill walkers were 

most likely to live in North East Fife or Perth & Kinross (both 27%) and also fall into the Older Independent lifecycle stage (23%). 

 

Respondents who were visiting Lochore Meadows were more likely to be walking without a dog (53%), to be under 35 years (50%) and 

from West Fife (56%).   

 

Based on the other profile information in the report, it is clear that there are many visitors who travel to the park for a day trip with the 

sole purpose of walking.  Those on a day trip or staying away from home were also much more likely to visit the park for a picnic/BBQ 

(14%). 

 

Rating of particular features of the park 

In order to determine satisfaction levels amongst visitors regarding a number of key facilities related to the park, respondents were first 

asked which facilities they had, or will use on their trip and then asked to rate them on a five point scale from ‘very good’ to ‘very poor’.  

To aid interpretation of the results, scores were applied to each of the rating scales to produce a mean score (out of five).  Table 3.1.7 

overleaf illustrates facilities used by 3% or more of respondents. 
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Table 2.1.17 – Activities undertaken in/intend to take part in during visit (%) 
Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

Car parking 75 78 75 78 76 

Paths (e.g. for cycling, 
walking or riding) 

65 77 70 68 70 

Toilets 45 50 44 61 48 

Route signs and way 

markers on paths 

33 26 32 34 32 

Picnic tables\seats 27 24 26 30 27 

Visitor Centre (at Lochore 
Meadows or Falklands 

Centre) 

16 45 24 29 25 

Information and 
interpretation boards 

23 17 20 30 23 

Signposting on roads to 
this location 

19 14 17 25 19 

Children's play area (at 
Lochore Meadows) 

9 35 17 17 17 

Orientation leaflets and 
maps to help you find 
your way around. 

7 7 8 11 9 

Cafe 4 1 3 2 3 

Base: 363 171 454 155 615 

 

 

Around three quarters of visitors used the car parks (76%) and paths (70%) around the park. A further half (48%) used the toilet 

facilities with one third (32%) making use of the way markers and route signs on paths. 

 

Unsurprisingly those visiting Lochore Meadows were more likely to use the visitor centres (situated within the country park and also at 

the Falkland Centre) with nearly half (45%) doing so.  A further one third at this site were using the children’s play facilities (35%). 
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When analysing some of the sub-groups, those more likely to use the car park facilities were: 

 

 Those from East Neuk     96% 

 Those from Perth & Kinross   88% 

 Those from West Fife    86% 

 First time visitors     85% 

 Families       81% 

 Older Independents    78% 

 

Those most likely to use the toilet facilities were: 

 

 Those spending over 2 hours in the park 62% 

 Families       55% 

 UK visitors who live outside of Fife  61% 

 

Those most likely to use the paths were: 

 

 Those walking with a dog   85% 

 Those from West Fife    82% 

 Those cycling or mountain biking  80% 

 Older Independents    78% 

 Those walking without a dog   79% 

 

Once it was established which facilities visitors had used or were intending to use, they were asked to rate their satisfaction with each 

facility.  To make the table below as clear as possible, a score was applied to each of the rating scales, from 5 for ‘very good’ to 1 for 

‘very poor’.  It is then possible to determine the mean score out of 5 for each facility. 
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On this basis, it is encouraging that all of the scores below are around 3 or 4 suggesting reasonable levels of satisfaction. 

 

Table 2.1.18 – Satisfaction with facilities (mean score) 
Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

Visitor Centre (at Lochore 
Meadows or Falklands 

Estate) 

4.12 4.14 4.14 4.17 4.15 

Children's play area (at 
Lochore Meadows) 

4.03 4.12 4.07 4.06 4.07 

Paths (e.g. for cycling, 
walking or riding) 

4.00 4.02 4.04 4.08 4.05 

Car parking 3.83 4.07 3.96 3.89 3.94 

Information and 
interpretation boards 

3.88 3.89 3.86 3.98 3.89 

Route signs and way 
markers on paths 

3.84 3.94 3.85 3.96 3.88 

Orientation leaflets and 
maps to help you find 

your way around. 

3.78 4.01 3.78 3.94 3.81 

Picnic tables\seats 3.75 3.65 3.76 3.78 3.76 

Toilets 3.63 3.92 3.77 3.66 3.75 

Signposting on roads to 
this location 

3.57 3.68 3.60 3.81 3.65 

Base: 363 171 454 155 615 

 

Overall, the visitor centres (4.15), children’s play area at Lochore Meadows (4.07) and the paths within the park (4.05) achieved the 

highest scores.  To add some context, in these types of surveys, a mean score of at least 4 out of 5 can be perceived as a good score.  

However lower scores were obtained for car parking (3.94) with signposting on roads to the park scoring lowest (3.65) suggesting some 

room for improvement. 
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The mean scores are in line with those from the previous surveys of outdoor recreational facilities in Fife.  Of note is the 2007 Fife Coastal 

Path survey which achieved higher scores for car park facilities (4.15) but lower scores for toilets (3.31). 

 

When analysing across the two sites, car parking scored much lower at the Lomond Hills when compared to Lochore Meadows (3.83 vs. 

4.07).  This also applied to orientation leaflets (3.78 vs. 4.01) and toilets (3.63 vs. 3.92).  The next section looks at some of the 

comments received from respondents who answered ‘poor or very poor’ when rating facilities. 

 

If a respondent rated a service or facility as ‘poor’ or ‘very poor’ they were given the opportunity to provide further details. Although 

mentioned by a relatively small number of respondents, these are significant in that they have been identified as particular issues worthy 

of specific mention. The most frequently provided comments were as follows: 

 

Lomond Hills 

Toilets 

Smelly/unclean/dirty      10 respondents 

Need longer opening hours/keep open in winter  7 respondents 

 

Signposting on roads to this location 

Need more/not enough signs/didn’t see any  23 respondents 

 

Car Park 

Badly needs repaired i.e. pot holes    9 respondents 

 

Public Transport 

No public transport to get here    11 respondents 
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Lochore Meadows 

 

Signposting on roads to this location 

Need more/not enough signs/didn’t see any  16 respondents 

 

Picnic tables 

Not enough/need more     11 respondents 

 

Although the proportion of respondents raising these issues is relatively low, it is evident that locals on a short trip were on the whole, 

most likely to give a poor rating to facilities and more likely to provide specific suggestions for improvements.   

 

These responses are also in line with those recorded during the previous user surveys within Fife when the need to improve public toilets, 

improved signage and more seating/benches were mentioned as areas for improvement.   

 

Improving the experience of the park user 

Respondents were asked if the managers of the regional park were to do one thing which might have improved their visitor experience, 

what that would be.  The most widely mentioned answers (those answered by 3% or more of respondents) are presented in table 3.1.19 

overleaf. 
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Table 2.1.19 – What one thing would improve your visitor experience today? (%) 
Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

Nothing - fine as it is 33 28 29 26 28 

Improve toilets i.e. longer 

opening hours 

10 2 9 6 8 

More/improved signage 9 5 7 4 7 

More barbecue/picnic 

tables/benches etc 

3 6 4 4 4 

Some maintenance 

needed- i.e. 

paths/potholes/cut the 

grass etc 

5 3 4 5 4 

Base: 363 171 454 155 615 

 

Encouragingly, 28% of visitors could think of nothing and said the park was fine as it is.  Reflecting the areas identified for improvement 

in the section above, improving toilet facilities and signage (particularly in Lomond Hills) and offering more picnic benches/tables 

(particularly in Lochore Meadows) were seen as the main areas for improvement. 

 

Key points 

 Dog walking, spending time with family and health and exercise were some of the most frequently mentioned reasons for visiting. 

 The children’s play facilities are valued as being important to majority of those using Lochore Meadows. 

 Walking (both with and without a dog) and hill walking (for those visiting the Lomond Hills) are the main activities undertaken. 

 The car parks and paths are the most widely used features of the park.  The visitor centre and children’s play facilities at Lochore 

Meadows are also widely used by visitors. 

 The visitor centres, children’s play facilities and paths received good ratings from visitors.  There is room for improvement with the 

following features: car parking, signage, toilets and a perceived lack of picnic tables/seats. 
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Satisfaction and Recommendation of Park 

Respondents were asked to rate the overall performance of the area as a place to visit using a five point rating scale from 5 for ‘excellent’ 

to 1 for ‘poor’.  As mentioned above, we have assigned a score to each rating and have provided a mean score out of 5 in the table 

below. 

 
Table 2.1.20 – Overall satisfaction (%) and mean score 
Base: All Respondents (N=615) 

 Lomond Hills Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

Excellent 25 20 25 21 24 

Very good 58 60 57 59 57 

Good 17 19 17 19 18 

Fair - 1 * - * 

Poor - - - - - 

Mean Score 4.09 4.01 4.07 4.01 4.05 

Base: 363 171 454 155 615 
- nil respondents 
* - less than 0.5% 

 

Overall the park scored 4.05 out of 5 for overall satisfaction, a score that indicates good levels of satisfaction and is in line with other 

similar outdoor leisure and recreational sites within the UK.  There was a great deal of consistency across the key segments cited in the 

table above.  On closer examination of the sub-groups, only two had a mean score of less than 4 out of 5.  These were visitors aged 

under 35 years (3.95) and those living in Perth & Kinross (3.85). 

 

If a respondent answered ‘excellent’ or ‘poor’ to the question above they were asked for further detail.  Reflecting the positive scores 

above there were no negative comments.  A selection of the key positive comments are listed overleaf: 
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 Peaceful environment  20% 

 Lovely area   18% 

 Good facilities/activities  14% 

 

Recommendation of Park 

Respondents were asked how likely they were to recommend the park to a friend or relative.   

 

Table 2.1.21 – Likelihood to recommend park (%) and mean score 
Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

Definitely 68 70 71 67 70 

Probably 31 27 28 30 28 

Fairly likely 1 2 1 3 1 

Probably not * 1 * 1 * 

Definitely not - - - - - 

Mean Score 4.67 4.67 4.69 4.63 4.68 

Base: 363 171 454 155 615 
- nil respondents 
* - less than 0.5% 
 

Overall loyalty levels towards the park were high with over two thirds of respondents (70%) indicating that they would ‘definitely’ 

recommend the park as a place to visit to a friend or relative.  The fact that both types of visitor – those on a short trip and day 

trippers/staying visitors – were likely to recommend the park reflects on its attractiveness amongst the different sub-groups. 

Unsurprisingly, those from Fife were more likely to recommend than those from other parts of the UK or overseas. 

 

Expenditure 

Respondents were asked to indicate how much they had spent on their visit or day out.  Table 3.1.21 below illustrates average daily 

expenditure per day for all respondents.  Results for staying visitors have been presented below separately rather than being combined 
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with day trippers.  This is so accommodation expenditure can be presented accurately.  Please note however the low sample size for this 

sub-group. 

 

Table 2.1.22 – Amount spent per person per day excluding those who spent nothing on category 
Base: All F2F respondents (N=534) 

 Lomond Hills  Lochore 
Meadows 

Short Trips Day Out Staying Visitors Total 

Accommodation* 
- - - - £39.92 £39.92 

Food and drink 
£33.28 £8.03 £16.75 £14.35 £94.00 £26.04 

Admission fees 
£9.46 £13.00 £9.08 £13.45 £9.09 £10.50 

Shopping 
£11.59 £6.20 £13.35 £12.20 £5.30 £10.86 

Transport 
£5.40 £4.97 £3.58 £3.37 £16.11 £5.30 

Equipment 
£9.33 £2.50 £5.00 £9.00 - £6.60 

Other miscellaneous 
£19.80 £2.00 £20.67 £9.67 £27.33 £16.83 

Total including 

accommodation 

£16.29 £7.07 £7.12 £11.58 £54.75 £13.62 

Base: 363 171 396 97 37 534 
* Based on those spending 1 night away from home 
- nil respondents 

 

Overall 53% of park users spent something during their visit to the park. Amongst these users the average spend per day on the above 

categories was around £14. The average spend per park user, including those who spent nothing was £7. 

 

The findings regarding expenditure were an important input to the analysis of the economic value of the park as described in more detail 

later in this report. 
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Evaluation of potential themes  

In order to assess interest levels in potential themes within the park, respondents were shown a list of statements and asked to state 

whether they were interested in the suggested ideas, had no view or had no interest. 

 

Table 3.1.23 illustrates the extent to which respondents were interested in these potential themes. 

 
Table 2.1.23 – Interest in potential themes within the park (all those answered ‘interested’) 
Base: All Respondents (N=615) 

 Lomond Hills  Lochore Meadows Short Trips Days out & Staying 
away from home 

Total 

Landscape – the scenery 

and views 

95 91 93 92 93 

Cultural heritage – stories 
about past activities in the 
area such as mining, 
farming and famous 
historical events 

88 83 85 87 86 

Conservation – caring for 

the environment during 
your visit 

88 84 87 84 86 

The Park to be promoted 
alongside other local 
visitor sites covering a 
larger area e.g. extending 
out to Loch Leven and the 

Ochil Hills  

80 85 80 78 80 

Onsite information about 
ecology – wildlife and 
plants 

83 77 81 77 80 

A central, purpose built 
visitor centre with café, 

toilets, shop etc that will 
provide a full in-house 
service to all types of park 
visitor 

47 72 55 54 55 
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A set of smaller 

information centres 
spread across the park 
that the user may choose 

to use during their visit 
(information, food & 
drink) 

56 51 55 50 53 

The opportunity to take 
part in a scheme that will 
enable visitors to make a 
contribution to the 

management of the Park 

39 40 38 37 38 

The opportunity to take 

part in the consultation 
process about the creation 
and development of the 
park   

34 35 35 29 33 

Base: 363 171 454 155 615 

 

The relatively large proportions of those claiming to be interested in these potential themes suggests there is a lot of goodwill towards 

the park and visitors are enthused about potential ways to improve it.  Although there is much in the way of consistency between Lochore 

Meadows and Lomond Hills, a far greater proportion of those visiting the country park were interested in a purpose built visitor centre 

(72% vs. 47%).  This no doubt reflects the larger proportions of families visiting the country park and using the children’s play facilities, 

whereas a larger proportion of visitors to the Lomond Hills are walking or cycling.  Interestingly there was less of a difference between 

the two sites in relation to the suggestion for a set of smaller information centres across the park (51% vs. 56%). 

 

Four out of five respondents (80%) also found the theme of promoting the park along with other local visitor sites covering a larger area, 

such as extending to Loch Leven or the Ochil Hills, interesting.  Any such promotion would certainly give the park greater marketing 

impact, potentially attracting more visitors from outside of the local area.  

 

Positively, two in five (38%) indicated that they would like the opportunity to make a contribution to the management of the park and a 

further one in three (33%) to be given the opportunity to take part in the consultation process about the creation and development of the 

park. 
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Key points 

 The potential themes were received positively by visitors and suggests there is goodwill towards the park and surrounding area. 

 Satisfaction and recommendation levels were consistently good and in line with other similar outdoor recreation and leisure sites 

within the UK. 

 Reflecting the large proportion of local visitors, many on short trips, expenditure was relatively low within the park – an average of £7 

per day. 



 

 

 

© 2009 TNS UK Limited.  All rights reserved  

54 

2.2 Estimate of total number of users 

 

Overview 

One of the main objectives of the study was to produce an estimate of the total number of visits taken to the park. A consistent 

methodological approach for estimating visitor numbers has been followed so that the findings are comparable primarily with the Fife 

Countryside Visitor survey (conducted during 2000) but also the Fife Coastal Path survey (2007).  Data from a number of sources: 

manual counting of park visitors, automatic people counters and car park counters located within the park were used to estimate the 

number of visits.   

 

Following discussions with the Client Group, it was agreed that the vehicle data from the automatic car park counters would be used as 

the main source of visit estimates, as it is more robust and reliable than the data from either the manual counts of visitors, or the 

automatic people counters (APCs).  Information relating to these two data sources has therefore been removed from this final version of 

the report. 

 

The section below provides more detail on the methodological approach used and the estimated number of visits to both Lochore 

Meadows Country Park and Lomond Hills Regional Park. 

 

Visitor Estimates 

So that an estimate of the total number of visits to the park could be made, the number of vehicles entering Lochore Meadows Country 

Park and Lomond Hills Regional Park between during 2009 were converted into estimates of actual visits.  Car park data was not available 

for the months of January, February, March and December.  An estimate was therefore used, based on data from previous surveys, for 

these months so that the total number of visits for a full twelve month period could be estimated. 

 

Data from automatic car park counters situated at Lochore Meadows and the Lomond Hills (Craigmead and East Lomond car parks) was 

converted into estimates of actual visits by applying data collected on party size amongst car park users to produce an estimate of the 
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number of visitors using the car parks.  The percentage of visitors using the car parks was next taken into account to allow an estimate of 

those visitors not using the car parks to be added to the overall total. 

 

Tables 2.2.1 and 2.2.2 below present the results.  

Table 2.2.1 – Estimated number of visits to Lochore Meadows – January - December 2009 

 
 

 Jan* Feb* Mar* Apr May Jun Jul Aug Sep Oct Nov Dec* TOTAL 

Lochore 

Meadows 

              

Vehicle 

count 

Car park 

counter data 5,000 5,000 11,000 14,672 15,360 16,329 16,994 14,518 11,678 9,940 6,396 5,000 131,887 

Average 

vehicle 

occupancy 

Average party 

size of those 

using car park 

on current trip 3.01 3.01 3.01 3.43 3.06 3.37 3.01 2.71 3 3.01 3.01 3.01  

Total by car 
 15,050 15,050 33,110 50,325 47,002 55,029 51,152 39,344 35,034 29,919 19,252 15,050  

% of visitors 

who used 

car park 

Based on those 

stating they 

have used the 

car park on 

current trip 78 78 78 58 68 85 78 81 92 78 78 78 
 

TOTAL  19,295 19,295 42,449 86,767 69,120 64,740 65,579 48,573 38,080 38,358 24,682 19,295 536,233 

*Estimated vehicle counts 

 

Using the same approach, the estimated number of visitors to Lomond Hills is presented in Table 2.2.2 below. 
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Table 2.2.2 – Estimated number of visits to Lomond Hills – January - December 2009 

 
 

 Jan* Feb* Mar* Apr May Jun Jul Aug Sep Oct Nov Dec* TOTAL 

Lomond Hills               

Vehicle count 
Car park counter 

data 2,200 2,100 3,700 4,510 4,322 3,891 4,442 4,511 3,799 3,358 2,216 2,200 41,249 

Average 

vehicle 

occupancy 

Average party size 

of those using car 

park on current 

trip 2.61 2.61 2.61 2.8 2.71 2.89 2.6 2.5 2.39 2.61 2.61 2.61  

Total by car 
 5,742 5,481 9,657 12,628 11,713 11,245 11,549 11,278 9,080 8,764 5,784 5,742  

% of visitors 

who used car 

park 

Based on those 

stating they have 

used the car park 

on current trip 75 75 75 80 71 57 72 88 84 75 75 75 
 

TOTAL  7,656 7,308 12,876 15,785 16,497 19,728 16,041 12,815 10,809 11,686 7,712 7,656 146,568 

 

*Estimated vehicle counts 

 

A number of estimations have been applied to calculate the number of visits to the park across a 12 month period.  We consider these 

methods offer the most consistent and reliable approach based on the resources available.  These were as follows: 

 

 Car park counter data was not available from either site before April 2009 or for December 2009.  Therefore estimates have been 

used based on full year data from 2000 (the most recent year when full year data was available).  This made it possible to calculate 

the ratio between visits during the winter and summer seasons and this was applied to those months where an estimate has been 

used (months marked with an asterix) 
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 As the visitor survey was conducted between April and September it was necessary to use an average across the other months for: 

a) the percentage of those visitors using the car park 

b) the average party size of those using the car park on their current trip 

 We also estimate that a small proportion of visitors (in the region of 30,000 visits) visit both Lochore Meadows and the Lomond Hills 

on the same trip on an annual basis.  This overlap has not been included in the estimations however. 

 

These calculations allow us to estimate that approximately 146,500 visited the Lomond Hills and 536,000 visited Lochore Meadows during 

2009.   

Table 2.2.3 – Estimated number of visits to the Lomond Hills Regional Park – January – December 2009 

 

 

Number of visits 

Lomond Hills 
146,500 

Lochore Meadows 
536,000 

TOTAL 
682,500 

 

Conclusion 

Data from a number of different sources such as automatic people counters and over 280 hours of manual counting of visitors was 

reviewed whilst estimating the number of visits to the park.  Ultimately however, as with the 2000 visitor survey, for the most consistent 

approach we focussed on the data from the automatic car park counters as a base for estimating the total number of visits.   

 

Number of visits 

Based on the analysis above and the resources available we estimate that in the region of 536,000 visits were made to Lochore Meadows 

Country Park and 146,500 visits to the Lomond Hills during 2009.  In total this equates to around 682,500 visits to the Lomond Hills 

Regional Park.   
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3. The Economic Geography of the Park 

 

The Lomond Hills Regional Park 

 

1.1 The Lomond Hills Regional Park is located in Fife and is the smallest of the three remaining regional parks in Scotland, with an 

area of some 25 square miles.  The small size of the Park compares to the 60 square miles of the Pentland Hills Regional Park, and 

the 108 square miles for the Clyde-Muirshield Regional Park.  The Park covers an area around the West Lomond and East Lomond 

hills, stretching south to a second block of land around Lochore. 

 

1.2 There are twenty-five major landholdings, most in private hands, that constitute the actual “Park” area and the bulk of its 

economic activity. On the periphery of the Park are a number of settlements of varying size.  These settlements host a range of 

businesses deriving some of their income from the presence of the Park (confirmed in discussions with business owners and from 

the business survey findings). The “Regional Park” designation should therefore be understood as covering a small area of Fife, 

with primarily land-based businesses, and whose economic contribution must be understood through an analysis of the wider 

area. 

 

Park economic area 

 

1.3 The Park boundaries do not map precisely on to the standard geographies used for statistical reporting.  The best approach is to 

use “ward” level data to describe the characteristics of the area.  The following four wards provide the closest match to the Park’s 

boundaries although they cover a slightly larger area.  We have called this the Park’s economic area.  The four wards are: 

• Leslie & Whinnyknowe 
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• Falkland, Freuchie & Strathmiglo 

• Cadham, Pitcoudie and Balfarg 

• Crosshill & Lochgelly North 

 

Surrounding area 

1.4 To understand how the Park functions economically, especially in relation to the visitor economy, the analysis must extend beyond 

the Park boundary to take in surrounding settlements and businesses within Fife who may derive benefit from the amenities 

offered by the Park, but who do not necessarily contribute to its upkeep or address any potentially negative effects that can result 

from visitor use. 

 

1.5 In addition, there are a further seven wards immediately surrounding the Park: Auchmuty and Woodside West, Balgeddie and 

Collydean, Markinch and Woodside East, Kinglassie, Bowhill and Dundonald, Newcastle and Tanshall, South Parks and Macedonia, 

Windygates, Star and Balgonie.  Furthermore, Kinross-shire (in Perth and Kinross) has been included in the surrounding area.  

This is a very large ward, which stretches away from the park towards the west, but it is important to include it since it bridges 

the two park areas (Lomond Hills and Lochore Meadows).   

 

1.6 Within the Park itself many of the businesses are concerned with land-based activities, but within the economic area (defined 

above) and the surrounding area there is a significant tourism sector to which the Park contributes including bars, hotels and 

restaurants. 

 

1.7 A map showing the wards used to define the park economic area and the surrounding area is provided in Figure 3-1. 
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Figure 3-1 : Map of the park economic area and surrounding area 

 

Source: SQW Consulting 

1.8 There are a number of settlements in the vicinity of the regional park, including Glenrothes, Falkland, Leslie, Strathmiglo, 

Freuchie, and Gateside.  Key tourism facilities in these settlements include:  

• A National Trust property- Falkland Palace 

• The Royal Tennis Court – Britain’s oldest tennis court 

• Golf courses 

• Historic villages 
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• A bowling green 

• Lochore Meadows Country Park 

 

Economic activity 

1.9 Table 1 shows that the proportion of the population in the park economic area defined as economically active is lower than the 

equivalent at both the regional and national levels.  As a result we would expect to see slightly higher levels of unemployment and 

benefit claimants as well as lower levels of average income in the area, relative to Fife and Scotland. 

 

Table 1 Total population and % of population that is economically active in the Lomond Hills economic area, Fife and Scotland 

Area Total Population   

% economically 

active  

Lomond Hills Regional Park economic area 13,779 75% 

Surrounding area 36,923 73% 

Lomond Hills and surrounding area 50,702 74% 

Fife 361,900 82% 

Scotland 5,168,500 80% 

 

1.10 We have used data from the Annual Business Inquiry (ABI)1 to develop a picture of the businesses and employment levels located 

in the park economic area.  NOMIS states that, for confidentiality reasons, all ABI based numbers in publications must be rounded 

to the nearest 100.  It is important to note that the ABI data is based on businesses recoded in the Government’s Inter-

Departmental Business Register.  This can exclude some small or very new businesses.  The employment estimates are more 

                                           

 Census, 2001 
 Census, 2001 
 Census, 2001 
 ONS midyear population estimates, 2008 
 ONS midyear population estimates, 2008 
1
 Available at: https://www.nomisweb.co.uk 
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likely to be robust as they will cover all the large employers.  We also note that ABI does not provide good coverage of agricultural 

businesses and other sources are not available at Ward level. 

 

1.11 The ABI data reports around 400 businesses in the Lomond Hills Regional Park economic area and around 900 in the surrounding 

area.  The most common business types are described as: 

• construction of buildings and civil engineering works 

• business and management consultancy activities 

• joinery 

• retail sales in non-specialised stores. 

• bars and restaurants 

 

1.12 There are 4,300 employees in the Lomond Hills Regional Park economic area, 14,400 in the surrounding area and 133,300 

employees in Fife.  Within these statistics, Glenrothes Community Health Partnership (CHP) Hospital falls within the ward 

boundary of Leslie and Whinnyknowe making “hospital activities” the largest employer in the Park economic area.  Manufacture of 

paper and paperboard and general secondary education also provide significant employment (Table 2).  In the surrounding area 

the largest employers are in the public sector, with Fife Council the most significant.  There are around 900 jobs in primary 

education in this area and, among the other categories, there are major employers in industrial cleaning, retail, instrument 

manufacture, secondary education, and restaurants. 
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Table 2 Top 10 types of employer within the Park economic area (rounded to nearest 100) 

Lomond Hills Regional Park economic area Estimated employment2  

Hospital activities 600 

Manufacture of paper and paperboard 500 

General secondary education 200 

Manufacture of corrugated paper and paperboard and of containers of paper and paperboard 200 

General construction of buildings and civil engineering works 200 

Hotels 200 

Primary education 200 

Social work activities with accommodation 100 

Retail sale in non-specialised stores with food, beverages or tobacco predominating 100 

Renting of construction and civil engineering machinery and equipment 100 

Source: ONS - Annual Business Inquiry (ABI) 2007 - accessed Feb. 09 

Tourism sector 

1.13 Our main interest is in the tourism sector and its relationship with the Park.  Table 3 shows that tourism-related businesses 

in the park economic area and the surrounding area constitutes around one-tenth of the tourism industry 

employment in Fife. 

 

1.14 The most common tourism businesses are hotels, bars and public houses.  The Park economic area and surrounding wards have 

proportionately slightly more bars (12%) than the Fife average and slightly fewer businesses offering other tourism activities.  The 

data also show that the Park area has a higher proportion of tourism employment than the region as a whole.  Ten percent of jobs 

are categorised as tourism compared with 4.5% for the wider area and 8% for Fife as a whole. 

                                           

2
 Rounded to the nearest 100 to maintain NOMIS confidentiality requirements 
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1.15 Taking the Park and the surrounding area together, tourism employment is less significant (5.8%) than it is for the region (8.3%).  

In practice, because the surrounding area includes significant amounts of public sector employment, this makes the proportion of 

tourism-related employment appear as a smaller percentage. 

 

 1.16 The main issue here is that the definition of tourism businesses is based on the Scottish Government and VisitScotland definition3.  

This includes bars and restaurants which may well see very few tourists as well as travel agents and libraries which are more likely 

to be visited by residents than tourists.  So although the Park economic area has a reasonable number of what may appear to be 

tourism-related businesses and employment, in practice much may be used to provide local rather than visitor services. 

 

 

                                           

3
 http://www.visitscotland.org/employment_2006.pdf 
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Table 3 Overview of the tourism industry in the Lomond Hills economic area, surrounding area and Fife (Employees) 

Tourism related industries (by SIC 

code) 

Park 

economic 

area  

Surrounding 

wards 

Total (after 

rounding) Total for Fife % of Fife 

Hotels 200 100 300 2,800 10% 

Camping sites and other lodgings provision * * * 300 9% 

Restaurants 100 300 300 3,100 11% 

Bars 100 100 300 2,100 12% 

Activities of travel agencies and tour 

operators; tourist assistance activities not 

elsewhere classified * * * 609 7% 

Museums, preservation of historic sites, 

Library and archive activities * * * 700 6% 

Other sporting activities and other 

recreational activities not classified 

elsewhere * 100 100 1,500 6% 

Total tourism (not rounded) 433 650 1,083 11,095 10% 

Total employment 4,300 14,400 18,700 133,300  

% in tourism 10.1% 4.5% 5.8% 8.3%  

Source: ONS- Annual Business Inquiry (ABI) Employee Analysis, 2007- accessed Nov09,  * less than 50, so cannot be stated for 

confidentiality reasons 

 

1.17 In terms of the number of businesses, when both the park economic area and the surrounding area are brought together, these 

wards account for some 12 % of Fife’s stock of tourism businesses (providing 10% of Fife’s tourism employment) and suggest that 

these businesses tend to be smaller than in the region as a whole. 
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1.18 We conclude from this that although the park economic area and surrounding area appear to have a reasonable proportion of 

tourism-based businesses that could make a significant contribution to the visitor economy of Fife, in practice these businesses 

(and the associated employment) are supported as much by local resident expenditure as by visitors.  When the Park and 

surrounding area are taken together tourism-related employment is less than 6% compared with 8% for the region. 

 

1.19 Because of the difficulties in identifying “tourism businesses”, a better measure of the contribution of tourism is to use visitor 

expenditure.  This provides a clearer indication of how much money is brought into the economy. 

 

The economic impact of visitor spending 

1.20 This section of the report goes on to describe the economic contribution that visitors to the Park make to Fife and to the tourism 

businesses that support them based on the results of the visitor survey. 

 

1.21 The survey calculated the average daily spend of visitors, the types of purchases made, and where these purchases took place.  

Combined with other data from the survey, estimates of the total number of visitors and their reasons for visiting, it is possible to 

build up a picture of the level of expenditure that can be attributed to the Regional Park. 

 

1.22 Table 5 shows that the vast majority of visitors (92%) are day-trippers, either from within Fife or from the rest of Scotland.  These 

types of visitors generally have lower levels of spend, often being only a few hours away from home.  Their expenditure typically 

includes relatively modest amounts on food and drink (many will bring their own picnics), fuel that may be bought outside the 

region, and in some cases expenditure at attractions or shopping. 

 

1.23 The remaining visitors include a small number of Scots staying in the area overnight (3%), a larger number of overnight visitors 

from elsewhere in the UK (5%) and a small number of overseas visitors (1%).  These visitor groups usually require hotels, guest 

houses and bed and breakfasts (unless staying with friends or family) and consequently will spend more in the economy. 



 

 

 

© 2009 TNS UK Limited.  All rights reserved  

67 

Table 4: – Visitors by origin and type  

Visitor origin 

Type of trip 

Percentage of 

visits at Lomond 

Hills 

Percentage of 

visits at Lochore 

Meadows 

Fife resident Daytrip 71% 89% 

Rest of Scotland Daytrip 20% 6% 

Rest of Scotland Overnight 4% 2% 

The rest of the UK Overnight 4% 2% 

Overseas Overnight 2% 0% 

 

1.24 Given the relatively small sample sizes for overnight visitors and the wide variations in their expenditure data, these have been 

brought together in the analysis.  The average expenditure of each of these groups is shown in Table 6.  The day expenditure of 

Fife residents is understandably fairly low.  More than half (55%) had spent nothing at all on their trip and around two thirds 

(65%) spent nothing on food and drink.  Expenditure by other Scottish resident day trippers was also fairly low, again reflecting 

the activities (mainly walking) and the reasons for making the trip (peace and quiet).  Almost a quarter of these visitors spent 

nothing on their trip. 

 

1.25 The average expenditure of overnight visitors was £49.42 which is very close to the Fife tourist expenditure average of £51.00.  

Given the nature of the Park and the limited spending opportunities this figure appears reasonable.  The analysis also found that 

while Fife resident expenditure was all within the region, as was most of the spending by overnight visitors, day trip visitors did 

tend to spend a little more outside Fife.  This makes sense as many will purchase food, drink and fuel before setting off. 
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Table 5 Expenditure in Fife per person per day, by visitor type 

Visitor origin Type of trip 

Average expenditure per 

person per day 

% spent in Fife 

Fife resident Daytrip £3.41 100% 

Rest of Scotland Daytrip £7.12 71% 

Overnight visitors Overnight £49.42 87% 

 

1.26 More details of these figures are shown in Table 6.  This demonstrates broadly where the expenditure was made.  Accommodation 

is the largest category, but is only relevant for a relatively small number of visitors.  Overnight visitors spend more per person on 

food and drink (outside accommodation) and more on transport. 

 

Table 6: Average gross expenditure by visitors per person per day (£s) 

Category 
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Fife resident Daytrip  £1.58 £0.54 £0.65 £0.42 £0.22 £3.41 

Rest of Scotland Daytrip  £2.87 £0.57 £1.06 £2.02 £0.60 £7.12 

Overnight Overnight £26.62 £7.80 £2.86 £1.51 £8.29 £2.34 £49.42 

 

1.27 The visitor survey also revealed marked differences in visitor numbers in the two main Park “blocks” – the area around the 

Lomond Hills, and the Lochore Meadows country park area. The car park counts showed that Lochore meadows had some 536,000 

visits over the course of a year, compared with some 146,500 to the Lomond Hills area. The bulk of economic activity originating 

from the visitor economy is therefore coming from visits to, and the use of, the amenities in the Lochore area, rather than in the 

wilder and more remote Lomond Hills section of the Park, although this attracts a larger proportion of staying visitors. 
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1.28 Although a proportion of the visitors will visit more than one area of the park, this number is thought to be relatively small and 

any overlap between the two areas is likely to be negligible. 

 

Table 7: Number of visits to the Park 

Category 

Number of Visits 

Lomond Hills 

Number of visits 

Lochore Meadows 

Fife resident 103,602 477,071 

Rest of Scotland 29,179 33,984 

Overnight visitors 5,625 12,472 

The rest of the UK 5,666 12,472 

Overseas 2,428 0 

Total 146,500 536,000 

N.B. Numbers may not sum due to rounding 

 

Gross expenditure 

1.29 Gross expenditure can be estimated by combining the number of visits by the average spending figures.  This is the amount of 

money spent by visitors to the Park.  For overnight visitors the figures include only expenditure on the day of their trip rather than 

their entire stay away from home.  In total this comes to just under £4 million (Table 8). 
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Table 8: Gross expenditure  

Category 
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Fife resident £0 £917,000 £314,000 £377,000 £244,000 £128,000 £1,980,000 

Rest of Scotland £0 £128,000 £26,000 £47,000 £90,000 £27,000 £319.000 

Rest of Scotland 

(overnight) £419,000 £123,000 £45,000 £24,000 £131,000 £37,000 £778,000 

The rest of the UK £420,000 £123,000 £45,000 £24,000 £131,000 £37,000 £780,000 

Overseas £56,000 £16,000 £6,000 £3,000 £18,000 £5,000 £104,000 

Total £895,000 £1,308,000 £435,000 £476,000 £613,000 £233,000 £3,961,000 

N.B. Figures may not sum due to rounding 

 

Where the money is spent 

1.30 Gross expenditure is the amount that businesses will notice, regardless of whether it is displacement from elsewhere in the 

economy.  Day visitor expenditure is relatively low and will make only a modest contribution to the businesses in and around the 

Park.  Overnight visitor expenditure is more substantial, but is more widely spread across the region.  For example from the 

survey we know that 29% of overnight visitors stayed in Falkland, 11% in Glenrothes and 9% in Kirkcaldy and St Andrews 

respectively, although care should be taken with the relatively small sample.  This would suggest that quite large parts of the 

expenditure will be made well away from the Park itself. 

 

1.31 The most likely source of income for local businesses, after accommodation, will be through the sale of food and drink.  There was 

an estimated £1.3 million spent on food and drink by these visitors and this spend is more likely to be made locally. 
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1.32 Of the visitors surveyed, 144 respondents gave further details of their spending and where it had occurred.  The types of 

expenditure are shown in Table 9.  A quarter of those interviewed spent money in a café and almost a fifth in a petrol station.  

Smaller numbers spent money on other services. 
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Table 9 Details of visitor spend by category  

Category Number of respondents 

Café 44 

Petrol 26 

Lochore Meadows (use not specified) 19 

Restaurant 17 

Supermarket 11 

Pillars of Hercules (use of café/food shop not specified) 9 

Craft/gift shop 6 

Falkland Palace 5 

Golf/putting 4 

Bakery 4 

Shop (unspecified) 4 

Pub 3 

Boating 3 

Bus transport 3 

Fishing  3 

Butcher 1 

Hotel 1 

Source: SQW analysis of TNS data 
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1.33 Table 10 shows the location of their spending where it was provided by respondents.  Two “honey pots” can be identified: Lochore 

Meadows and Falkland and the immediate area around.  Lochore Meadows is the section of the Park with the highest concentration 

of visitors, so its high rating is unsurprising. Falkland, at the other extremity of the Park, is an attractive destination in its own 

right with a range of facilities for visitors. The Pillars of Hercules site, just outside Falkland, has also been very successful in 

attracting visitor spend.  Outside of these two areas, visitor spend is scattered over a much wider area, often a good distance from 

the Park or its surrounds. 

 

Table 10 Location of spending 

Location Number of respondents 

Lochore Meadows 19 

Falkland 9 

Pillars of Hercules 9 

Glenrothes 8 

Dunfermline 4 

Kirkcaldy 2 

Newport on Tay 1 

Burntisland 1 

Newburgh 1 

Cupar 1 

Lochgelly 1 

Cowdenbeath 1 

Rosyth 1 

Source: SQW analysis of TNS data 
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Estimating net additional expenditure 

1.34 For the purposes of developing the visitor economy, the focus is on those visitors who would not otherwise have 

come to Fife were it not for the Park. This is termed “additionality” and is the contribution that the Park makes to attracting 

visitors to the area.  For this reason, the expenditure estimates must exclude spending that would have been made in the area 

anyway. 

 

1.35 Consequently we have assumed that the expenditure by Fife residents does not represent new income to the region and would 

have been made elsewhere otherwise.  In practice this expenditure is relatively low and makes only a modest difference.  In 

contrast the expenditure of day visitors from outside the region is considered wholly additional.  Given that they are giving up 

most of their day for the visit it is unlikely that they would have been in Fife otherwise. 

 

1.36 The contribution of staying visitors is more complex.  The Park clearly has some influence on their trip otherwise they would not 

have visited.  Most of those surveyed were aware of the Park and many had visited previously, so it is reasonable to assume that 

it was a factor in their decision to visit Fife, but not likely to be the only reason.  To provide a fair allocation we have attributed 

one day’s expenditure for overnight visitors, including accommodation.  This would reflect broadly the proportion of their trip they 

spent in the area. 

 

1.37 A further adjustment is then made to remove expenditure that is made outside Fife.  This was fairly significant for day visitors who 

pay for transport and possibly food and drink elsewhere although less so for other groups.  This produces an estimate of net 

additional expenditure within Fife (Table 9) which comes to £2 million a year. 
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Table 9: Net expenditure (combined Lochore Meadows and Lomond Hills) 

Category 
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Fife resident £0 £0 £0 £0 £0 £0 £0 

Rest of Scotland £0 £128,000 £26,000 £47,000 £90,000 £27,000 £319,000 

Rest of Scotland 

(Overnight( £419,000 £123,000 £45,000 £24,000 £131,000 £37,000 £778,000 

The rest of the UK £420,000 £123,000 £45,000 £24,000 £131,000 £37,000 £780,000 

Overseas £56,000 £16,000 £6,000 £3,000 £18,000 £5,000 £104,000 

Total £895,000 £391,000 £122,000 £98,000 £369,000 £106,000 £1,981,000 

 

Business outputs 

1.38 The final stage is to convert these estimates of expenditure into the associated values of business outputs (goods and services), 

employment and income.  We assume here that the expenditure of visitors equals the value of the sales of goods and services 

made by businesses.  However, in producing this output, to meet visitor demand, local businesses will also generate additional 

economic activity, referred to as multiplier effects.  Multiplier effects occur when businesses purchase additional inputs, raw 

materials or services from other local firms, who will in turn also require further inputs and so on.  This means that the 

contribution to local output and employment can be greater than the initial injection of expenditure might indicate. 

 

 1.39 Multiplier values depend on linkages within the local economy which are hard to determine without large scale survey work.  For 

tourism activities, multiplier values for different types of economy have been produced by the (then) Scottish Office4.  We have 

                                           

4
 Tourism Multiplier Study 1992, Scottish Office and STB.  Values for rural tourism economies used as appropriate for spending categories. 
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used appropriate multipliers for the different types of expenditure and the results are shown in Table 10.  These values represent 

the additional output generated in Fife and attributed to the Park and its visitors. 

 

1.40 The multiplier study also provides estimates of the number of jobs supported in the wider economy as a result of an increase in 

demand for tourism services.  These values have been applied to show the number of additional jobs that can be attributed to the 

Park and its visitors.  Gross Value added is a measure of the “value added” or income in the local economy.  It comprises profits, 

wages and salaries paid to employees and is often used as a measure of the level of economic benefit rather than employment.  

The results are shown for the two areas of the Park and represent their impact on Fife as a whole. 

1.41 From a total of £4 million of expenditure made by visitors to the Park, we estimate that £2 million represents expenditure made by 

people coming because of the Park and would not have been spent in the region anyway.  After allowing for multiplier effects this 

would generate £2.6 million of output (produced by businesses in Fife) and would support around 54 jobs.  The contribution to 

GVA is estimated to be around £1 million. 

 

Table 10: Fife economic impacts 

  Lochore visitors Lomond Hills visitors Total  

Gross expenditure (total expenditure 

associated with all visits) 

£2,871,000 £1,090,000 £3,961,000 

Net additional expenditure (after 

allowing for expenditure that would be 

made in Fife anyway) 

£1,244,000 £737,000 £1,981,000 

Net output (after allowing for the knock-

on or multiplier effects) 

£1,642,000 £978,000 £2,619,000 

Associated employment 34 20 54 

Gross Value Added £609,000 £364,000 £973,000 

Source: SQW calculations based on visitor survey responses.  N.B. Figures may not sum due to rounding. 
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Summary 

 

1.42 Overall we estimate that visitors to the Park: 

Overall we estimate tat visitors to the Park: 

 Spend around £4 million a year in Fife, of which £1.7 million is spent on accommodation and food and drink5. 

 This represents net additional expenditure in Fife of £2 million 

 This additional expenditure leads to business output of around £2.6 million, supporting the equivalent of 54 jobs. 

 The “value added” to the economy (wages and profits) of the park is estimated to be around £1 million a year 

 These figures are based solely on the additional tourism revenue attracted.  However, the large majority of visits are 

made by residents and the Park plays an important role in their quality of life. 

 Given the number of “tourism-related” businesses reported earlier, the value of expenditure by visitors appears low.  It 

is likely that these businesses (for example bars and restaurants) are supported as much by local resident expenditure 

as by visitors. 

                                           

5
 This figure includes one day’s expenditure for overnight visitors 
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4. Consultation Evidence 

 

  Business consultations 

2.1 Around thirty non-land based businesses in close proximity to the Park area were identified and contacted. Seventeen of these 

were willing to be interviewed. The businesses contacted were a mix of accommodation (hotel and bed and breakfast), cafes and 

restaurants, attractions and retail outlets.  The interviews found that there was relatively low awareness of the Park and only a 

modest appreciation of its economic benefits for their business. 

 

  Awareness of the Lomond Hills Regional Park 

2.2 Six of the respondents were aware of the existence of the Lomond Hills Regional Park, however nine were not. Of the 

nine unaware of the Park, four respondents commented that they knew the Lomond Hills, but not that it had Regional Park status.  

Given that these businesses are in close proximity (within a few miles) to the Park, this is a surprisingly low level of awareness of 

the area’s designated status.  

 

  Business benefits and negative effects from the presence of the Park 

 2.3 Respondents were evenly split as to whether the Lomond Hills Regional Park brought any business benefits. Eight respondents 

were of the view that it did bring benefits to their business, with walkers, shooting parties and bird-watchers all cited as a source 

of custom.  

 

2.3 However, seven respondents considered the Park brought no particular benefits. Comments included the view that the Park alone 

was not a sufficient draw for visitors (the wider range of features in Fife was what counted) and that the general tourism was what 

counted for their business.  No costs to their businesses from the presence of the Park were cited by respondents. 
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  Potential future benefits from the Park 

 2.5 When asked how any potential future business benefits from the Park could be realised, business respondents were more 

forthcoming.  Twelve considered that increased marketing of the Park could help draw and retain visitors. Suggestions for doing 

this included promoting certain walks and routes, including routes for less serious walkers, and routes for cyclists; and highlighting 

local facilities and attractions.  Other suggestions were for organised walking with a leader, opportunities for booking 

accommodation, and organised events.  

 

2.6 A number of respondents commented that they had not seen promotional materials for the Park (such as the leaflets giving 

information on routes) or that they had been unaware of attractions in the area themselves prior to establishing their business in 

the area.   No respondents gave support to the idea of promoting or branding local products.  

 

  Improvements to the Park generally 

2.7 Generally, there was support for improved signage for paths and communication materials, such as leaflets to support this. It was 

stressed by some respondents that this needed to be balanced with discrete signage that did not detract from the quality of the 

environment. There was a mix of views on the availability of leaflets, one respondent praising them, another stating that in all the 

time they had been operating, they hadn’t seen any.  Parking and signage for parking was considered to be good.  Other 

suggestions included signposting to other attractions and features outwith the Park, and one respondent requested wider 

consultation with local businesses.  

 

  Other stakeholder consultations 

 2.8 Stakeholders felt that one of the benefits of having regional park status was that some resources are dedicated to coping with 

visitors, for example through improving signage and information and developing paths and ranger services.  The Partners Access 

Management Scheme also received high praise.  

 

 2.9 Some stakeholders felt there was a low awareness of the Regional Park Status and there was a lot of uncertainty whether they 

should be raising the awareness and encouraging more visitors.  As with other regional parks, there are issues around growing the 

number of visitors, and the pressures that this would bring to the area.  At present, stakeholders felt that the Park had not yet 

reached visitor capacity however, there were a number of issues arising: 
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 at certain times of year (notably Easter and summer bank holiday weekends) the park does appear to be at full capacity   

 car parking is becoming an issue – whilst more visitors could perhaps be managed with the existing infrastructure, there 

were concerns that the surrounding areas could not cope with increased numbers of cars trying to finding parking spaces 

 Some local groups were concerned that increasing the number of visitors further would change the character of the place. 

 

2.10 Consultees put an emphasis on improving existing facilities, rather than creating lots of new facilities.  Interpretation boards are 

already in place but need to be maintained and updated in order to remain useful.  A need for more seating was identified along 

with a need to make it clear where the entrance to the park lies.  Stakeholders felt that this is not clear to visitors at present and 

having a clearer entry point or “Gateway” to the park would help to give the area a sense of place.  

 

Commentary 

2.11 The non-land based businesses on the outskirts of the Park often had a limited awareness of the status of the Park. Generally they 

considered it made only a minor contribution to their business. These businesses were happy to see visitor numbers in the Park 

expand and gave suggestions for new activities, improved marketing, and information and signage.  At present, the Park was seen 

as one element in the general attraction of Fife, but rarely the main reason for a visit to the area. 

 

2.12 However, these businesses derive the benefits from the Park area without the costs of managing a large numbers of visitors. This 

lack of awareness was exemplified by one respondent who commented that requirements for dogs to be kept on leads put off dog-

walkers in the Park.  

 

2.13 Interviews with private land-owners and managers in the Park found a very different picture. Visitors, except the small number 

engaged in country pursuits, were not associated with any direct economic benefit for them. This is consistent with the pattern of 

visitor spend emerging from the visitor survey which, with the exception of Lochore takes place outside of the Park. 

 

2.14 Land-owners were aware of the potential to exploit the visitor base, including through outdoor activities and refreshment facilities. 

However, these were not considered to be draws in their own right and would probably relocate visitor spending into the Park at 

the expense of areas such as Falkland.  
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2.15 Other avenues, such as local branding of produce had been considered, but the small area of the actual Park would make any such 

designation of origin difficult to sustain (the case of the Pentland Hills was cited, where even with this larger land area it had not 

been possible to source all produce locally). 

 

2.16 On the other hand, the land-owners and managers must contend with the adverse impacts of large visitor numbers, especially 

problem users. These included campers abusing the environment, mountain bikers damaging gates, and occasional damage from 

off-road vehicles. Generally, high levels of visitors, including dogs, were disruptive to livestock and wildlife. 

 

2.17 In its favour, the Park Partnership is considered to have brought three benefits in recent times: 

 A voice for land-owners and managers in what takes place in their areas 

 Better police liaison that delivers a more rapid response to problem users 

 The Partner Access Management scheme which ameliorates the impact of visitors 

 

2.18 The land-based businesses are realists as to the volume of visitors. Changes in recreation, more leisure time, and the access 

legislation mean that high visitor numbers will continue. For the protection of their economic interests, a number of suggestions 

were made: 

 more proactive management of visitors. While access legislation allows freedom to roam (within limits), most visitors are 

looking for a defined walk of a certain length. Signage could be used more creatively to direct these visitors 

 signage and information could also be used to make it clearer to visitors that they were in someone else’s land and 

business, possibly along the lines of “Lomond Hills Regional Park, X Estate/Farm”. At present, there is sometimes a 

perception among visitors that the Lomond Hills are “theirs” rather than someone else’s livelihood 

 development of the Partner Access Management scheme to make more explicit the connection between visitor numbers 

and/or the negative effects of visitors. The scheme is considered to be very successful by land-owners as it takes 

advantage of the fact that they are already active in the Park area, can deliver services for a lower cost, and is able to act 

with greater authority than an external ranger service. 
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2.19 Other stakeholders identified the following opportunities for the park: 

 establishing a clearer entrance point or “Gateway” to the park 

 improving existing facilities, such as seats and toilets 

 marketing: 

 marketing the area for weekend walking breaks 

 doing more joined up marketing locally in order to compete with St. Andrews 

 more joint working with Perth and Kinross, particularly in relation to marketing.   Views about joining up the park itself, to 

include the Perth and Kinross side, were split.  Many thought it would be beneficial but that the geography of the area 

would prevent it.  

 out of season initiatives – for example, events similar to the Enchanted Forest Event which is held in Perthshire in the 

autumn 

 improving transport options – for example, providing a Lomond Hills bus service to encourage people to leave their cars at 

home. 
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5. Secondary Research – A Survey of the Scottish Population 

 

Survey of the Scottish population 

One of the elements of the Fife Coastal Path study, conducted by TNS in 2007, involved comparing the path against competitor 

destinations in terms of levels of awareness, levels of appeal and barriers to usage.  For the levels of usage and likelihood to visit 

questions, two of the competitor destinations were Lochore Meadows Country Park and Lomond Hills Regional Park.  From the point of 

view of this latest study some of these research findings are still very relevant and as a result it makes sense to present them in this 

report.  We have therefore summarised the key findings that specifically relate to this study below.  A full version of the research 

findings, with more emphasis on the coastal path, is included within the Fife Coastal Path final report. 

 

As part of this programme of research a series of questions were placed on the Scottish Opinion Survey (SOS). The SOS is a consumer 

omnibus survey which is conducted on a monthly basis and each wave consists of at least 1,000 interviews with adults aged 16 years and 

over throughout Scotland.  All interviews are carried out in respondents’ homes by CAPI (Computer Assisted Personal Interviewing), 

allowing the use of prompt materials and show cards.   

 

For this study, 1,007 interviews were conducted between 22nd and 27th February 2007 with the results presented in the following section. 

These have been weighted to be representative of the Scottish population.  
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Leisure visits 

Visits to East and Central Scotland 

Respondents were shown a list of leisure destinations throughout East and Central Scotland and asked which, if any, they had visited for 

leisure purposes during the previous twelve months. 

Table 4-1– Places visited for leisure purposes (%)  

Base: All respondents (1,007) 

 
 

% 
 

 
% 

Stirling 25 Cramond Village/Island, Edinburgh 7 

Perth 24 Falkland Palace, Fife 6 

St. Andrews, Fife 23 Loch Leven Nature Reserve, Kinross 6 

Dundee 20 Pentland Hills Regional Park, Midlothian 5 

Queensferry/the Forth Bridges 20 Speyside Way 5 

Falkirk Wheel 16 Tentsmuir, Fife 5 

Dunfermline 12 Great Glen Way 4 

Union Canal/Forth & Clyde Canal 12 Seabird Centre, East Lothian 4 

East Neuk of Fife 10 Glentress Forest, Scottish Borders 3 

Fife Coastal Path 9 John Muir Way, East Lothian 3 

Water of Leith Walkway, Edinburgh 9 Lochore Meadows Country Park, Fife 2 

West Highland Way 9 Southern Upland Way 2 

Lomond Hills Regional Park, Fife 8 None 36 
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As shown in Table 4-1 above, amongst the total sample, the places most frequently visited for leisure purposes were the towns and cities 

listed - Stirling (25%), Perth (24%), St Andrews (23%) and Dundee (20%). Around one in ten respondents (8%) stated that they had 

visited the Lomond Hills Regional Park for leisure purposes in the twelve months prior to being interviewed.  A smaller proportion (2%) 

stated that they had visited Lochore Meadows Country Park during the same time period.   

 

Variations in the types of users visiting the Lomond Hills Regional Park were evident, with 10% of those between the ages of 25 and 44 

having visited the park within the past 12 months for a leisure visit compared to only 7% of those over the age of 55.  This would appear 

to suggest that the park is more likely to be visited by families than those from an older lifecycle stage.  13% of those in the AB social 

classes had used the path at least once within the last 12 months, compared to 7% of C2DEs.  Similar numbers of visitors to the park 

were from Western, Southern and East Scotland with no area showing any discernible difference.  Furthermore, 9% of respondents who 

had visited the park lived between 1 and 2 hours away and 8% less than 1 hour away from home.   Please note that the sample size for 

those respondents visiting Lochore Meadows Country Park is too small to analyse separately. 

Visits to Fife 

Two-fifths of those interviewed indicated that they had visited Fife within the past 12 months for any purpose (41%). 25% had been for a 

leisure day trip of more than 3 hours away from home, while one in ten had been on a leisure trip of less than 3 hours away from home 

(10%). 11% had been on a holiday or short break to the area, with small proportions having been on a trip for business purposes. 
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Table 4-2– Trips to Fife within last 12 months (%)  

Base: All respondents (1,007) 

 
 

% 

Holiday (4+ nights spent away from home) 3 

Short break (1-3 nights away from home) 8 

Day out for leisure purposes (>3hrs away from home) 25 

Leisure trips (<3hrs away from home) 10 

Overnight business visit 1 

Business visit (no overnight stay) 3 

Business visit extended for leisure purposes 1 

Visited Fife for any reason 41 

Not visited Fife 59 

 

Respondents in the AB social classes were more likely than those in the DE social classes to have visited Fife on a day trip of more than 3 

hours in duration (31% and 18% respectively). Those living in the East or South of Scotland and those living in the North were also more 

likely than those living in the West to have done so (36% and 26% v 17%). 22% of those living in the East or South of Scotland and 

46% of those living less than a hour away from Fife had been to the area on this type of trip. 

 

The respondents most likely to have visited Fife for a holiday of 4 nights or more within the last year were those aged 55 to 64 (5%). 

Respondents in the AB social classes were more likely than DEs to have visited on a short break of 1-3 nights in duration (11% v 5%), as 

were those with children in the household (12%).  

 

The respondents who were least likely to have visited Fife within the last year were those living more than 2 hours away from the Fife 

area (14%), those in the DE social classes (27%), those living in the West of Scotland (29%) and 16-24 year olds (30%).  38% of 

women surveyed had visited Fife within the last year compared to 45% of men.   
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Future visit intentions to East and Central Scotland 

Respondents were also asked to select, from the same list of destinations in East and Central Scotland, which, if any, they would be 

interested in visiting in the next year or so. 

Table 4-3 – Future visits within Scotland (%)  

Base: All respondents (1,007) 

 
 

% 
 

 
% 

Falkirk Wheel 25 Water of Leith Walkway, Edinburgh 7 

St. Andrews, Fife 23 Cramond Village/Island, Edinburgh 7 

West Highland Way 16 Speyside Way 6 

Stirling 14 Falkland Palace, Fife 5 

Perth 11 Pentland Hills Regional Park, Midlothian 5 

Loch Leven Nature Reserve, Kinross 11 Tentsmuir, Fife 5 

Lomond Hills Regional Park, Fife 10 Great Glen Way 5 

Fife Coastal Path 9 Glentress Forest, Scottish Borders 5 

Queensferry/the Forth Bridges 8 Dunfermline 4 

Union Canal/Forth & Clyde Canal 8 Lochore Meadows Countryside Park, Fife 4 

East Neuk of Fife 8 John Muir Way, East Lothian 3 

Seabird Centre, East Lothian 8 Southern Upland Way 2 

Dundee 7 None 29 

 

The Falkirk Wheel was the attraction that the highest proportion of respondents stated that they would be interested in visiting (25%). 

St. Andrews was of interest to 23% of respondents, followed by the West Highland Way (23%) and Stirling (14%).  10% of respondents 

indicated an interest in visiting the Lomond Hills Regional Park within the next few years – a similar proportion to the Fife Coastal Path 

(9%).  With regard to Lochore Meadows Country Park, 4% indicated that they would be interested in visiting. 
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Respondents between the ages of 25 and 34 were most likely to indicate an interest in visiting the Falkirk Wheel within the next few 

years, particularly compared to those aged 65 and over (31% and 19% respectively). Respondents with children in their household were 

also more likely than those without children in the household to be interested in visiting this attraction (30% v 22%), as were those living 

in the West of Scotland (28%). 

 

Those most interested in visiting St. Andrews in the next few years included respondents between the ages of 55 and 64 (30%), those in 

the AB social classes (30%) and those living in the North of Scotland (28%). 35-44 year olds (23%) and those in the AB social classes 

(22%) were most likely to be interested in visiting the West Highland Way, while those aged 35-44 (17%) and those living in the North of 

Scotland (18%) were most likely to be interested in visiting Stirling. 

 

One in ten respondents (10%) indicated that they would be interested in visiting the Lomond Hills Regional Park in the next year with 4% 

expressing an interest in visiting Lochore Meadows Country Park.  A quarter (25%) of those who had visited the Fife Coastal Path in the 

last 12 months indicated that they would also be interested in visiting the Lomond Hills Regional Park in the next 12 months.  

Furthermore, 15% of those who had visited Fife for any reason in the last 12 months stated they would be interested in visiting the 

Lomond Hills Regional Park in the next year.   The sample size for respondents who had expressed an interest in visiting Lochore 

Meadows Country Park was too small to analyse by visit to the Fife Coastal Path and Fife in general. 

Summary 

Although the research focussed on the Fife Coastal Path, it is clear from the findings above that the Lomond Hills Regional Park has 

similar levels of usage and awareness across Scotland as Fife’s coastal path with Lochore Meadows Country Park, reflecting its smaller 

size, recording lower usage and awareness levels.  The research findings back up the main visitor survey element of the study by 

identifying that families are most likely to visit and those aged 55 and over are least likely to do so.    
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6. Action Plan 

 

The following bullet points summarise the key findings from the overall survey: 

 

 One of the most relevant findings identified in the study is the improvement the park makes to the quality of life of the (mainly) 

local users 

 The social return on investment for opportunities to exercise and get out in the fresh air within the park are a clear benefit, 

particularly in light of the government’s focus on improving the public’s wellbeing through encouraging healthier lifestyles 

 In this context, the visitor survey also identified that park users, particularly those visiting Lochore Meadows, are more likely to be 

less affluent (a larger proportion fall into the C2DE social classes) than users of the nearby Fife Coastal Path.  The health and lifestyle 

benefits the park offers to a large number of local residents can be viewed as a positive selling point   

 For many it’s a place where they can relax and de-stress.  It is also evident that local users appear to care about the park and believe 

it makes the area a nicer place to live 

 Generally, visitors rate the park highly for satisfaction and are likely to recommend the park to others.  The average spend per visitor 

is relatively low  

 The research findings suggest that the focus should be on the benefits the park can offer to local users rather than focussing on 

turning the park into a large tourist attraction.  It can be argued that St Andrews and the nearby Fife Coastal Path serve this role 

better 

 Any initiatives aimed at increasing recreational use in the park should be managed carefully (such as using the current park 

infrastructure) so as not to adversely impact on local businesses and stakeholders 

 Based on the evidence from the visitor survey and economic impact analysis, the focus should be on aspiring to improving elements 

of the park such as signage, the landscape and encouraging and promoting volunteering (both from a conservation and cultural 

heritage point of view) within the area rather than developing the area into a tourist attraction 

 

The Action Plan below identifies the following elements.  Each action has been assigned a status of short term (S) (0-2 years) or long 

term (L) (2-10 years) in the far right column.   
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  Park Attributes Specific Areas By Visitor/Consultee 

Segment 

Actions in short and long term – we 

therefore suggest the following 

1 Opportunities for 

partnership working 
with stakeholders and 

landowners 

 Although partnership 

working well, FCCT 
would like to develop 
this, in terms of 
addressing how the 
partnership is managed 

 Aim to make 
partnership more 

dynamic and driving the 
agenda, with higher 
aspirations for projects 
and better engagement 
seen as key to 
attracting further 

funding 
 More partnership 

working on projects (i.e. 
Rangers, land managers 
and community 
volunteers) also 

important in order to 

make the partnership 
more self-sustaining   

  Further opportunities for partnership working include: 

 L1.1 - Further development of the Partner Access 
Management Scheme 

 L1.2 - More joined up working with Perth and 
Kinross, particularly in relation to marketing 

 L1.3 - More joined up marketing locally – for 

example Smart Community Fife are setting up a 
website about walking in the area 

 

FCCT TO INPUT? 

2 Quality of 

Life/Activities 

 The key selling points of 

the park are the 
opportunities it provides 
for all types of visitor to 
enjoy the health and 
exercise benefits of 
taking part in outdoor 
recreation. 

 A large proportion of 
local residents visit the 
park on a regular basis 
for a short trip. 

 Potential themes of 
interest identified are 

 Although walking is the 

most popular activity 
within the park, Lochore 
Meadows is clearly very 
popular with families 
using the children’s play 
facilities and recreation 
areas.   

 The Lomond Hills on the 
other hand appeal to hill 
walkers and those 
walking longer 
distances. 

 A large proportion of 

 S2.1 - Marketing the opportunities for walking 

within the park (particularly in the Lomond Hills) 
should be the bedrock of any marketing campaign 

 S2.2 - Visitor numbers could be potentially 
boosted by targeting families through marketing 
to visit the children’s play facilities and other 
appropriate facilities within Lochore Meadows 

 Important to encourage responsible access (FCCT 

TO INPUT) 

 S2.3 - Opportunities to tap into health agenda by 

marketing the park alongside healthier living and 
quality of life 
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conservation and 
cultural heritage 

visitors expressed 

interest in the 
conservation of and 
cultural heritage of the 
park 

3 Demand for visitor 
facilities 

 Half of visitors to 
Lochore Meadows use 
the current visitor 
facility  

 Claimed levels of 
satisfaction with the 

facilities within the park 
are high 

 When exploring 
potential themes over 
half of visitors 
expressed an interest in 
a purpose built visitor 

centre  
 Similar proportions were 

interested in a set of 
smaller information 

centres spread across 
the park 

 Visitors to Lochore 
Meadows much more 
interested in the 
concept of a purpose 
built visitor centre  

 Visitors to the Lomond 

Hills (a larger proportion 
with walking as their 
main activity) more 
interested in a set of 
smaller information 
centres spread across 
the park  

 This was reinforced by 
one third (34%) of 
visitors to Lomond Hills 
claiming they were ‘not 

interested’ in a purpose 
built visitor centre 

 Stakeholders felt that 
there is a need to fit in 
with what is already 
there – any new 
infrastructure/ 
development has to be 
in-scale with the 

regional park 

 L3.1 - An opportunity to conduct a programme of 
qualitative research (e.g. focus groups) to explore 
feasibility of new visitor centres (particularly in 
light of the clear differences in visitor profiles 
between Lochore Meadows and Lomond Hills). 
Understand and test the concept of existing and 

new facilities  

 

 

 

 

4 Information needs  The following elements 

were identified as areas 

for improvement: 
o Sign posting on 

roads to the 
park (highest 
priority) 

o Information and 

 Signage noted as an 

area identified for 

improvement across all 
visitor types 

 Visitors under 35 and 
those staying away from 
home more likely to use 
internet as information 

 S4.1 - Increase visibility of regional park status 

through more metallic road signs.  Make it clearer 

to those travelling through the regional park that 
they are in a designated area. 

 S4.2 - Continue online development of websites 
promoting the park such as 
www.fifecoastandcountrysidetrust.co.uk 
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interpretation 

boards 
o Route signs and 

way markers on 
paths 

o Clearer entrance 

way to the Park 
 The majority of park 

visitors rely on general 
knowledge for 
information on park.  
Relatively low numbers 

using the internet to 
source park information 

 

tool 

 Important to continue 
online presence for this 
market segment, 
especially as the 
number of online users 

within the UK is still 
expanding  

 

5 Marketing/promotion  Opportunity to increase 
awareness of regional 
park designation (both 

within Scotland and 
nationally) 

 Those aged under 35 

less likely to care about 

the regional park 

designation and local 

area 

 Being able to buy 

local produce in the 

park is important to 
one in three visitors 

 

 Visitors who live in 
Scotland (but outside of 
Fife) less aware of 

regional park 
designation than visitors 
who live in other parts 
of the UK.  This is 

something that further 
marketing of the park 

(particularly within 
other parts of Scotland) 
could address 

 Explore potential 
marketing areas in an 
effort to make the park 
more appealing, and 

therefore of more value, 
to younger people 

 These are all areas where marketing, awareness 
building and targeted messages could have an 
impact 

 

 

6 Management of the 

area 

 Path and cycle way 

quality not an issue 
based on visitor 
research.  Very small 
numbers mentioning 
need for maintenance of 
paths within the park.  

 Larger proportions of 

those on a day trip or 
staying away from 
home visiting the park 
for a picnic or barbecue 

 More seating and tables 
required to improve 

 FCCT TO INPUT? 
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 Visitor survey identified 

need for more 
seats/benches/picnic 
tables within the park 

satisfaction 

7 Management of 
visitors 

 Concerns amongst land 
owners about 
irresponsible users of 
the park 

 Concerns about 

increasing the volume of 
visitors beyond the 
capacity of the park.  At 

certain times of year 
(notably Easter and 
summer bank holiday 
weekends) stakeholders 

think the park appears 
to be at full capacity  

 Highlighted by land 
owners and other 
stakeholders 

 L7.1 - Development of a Core Path network and 
improved signage to encourage visitors to stick to 
designated routes 

 S7.1 - Improving signage and information about 
land ownership and responsible access  

8 Transport  Car parking facilities 

identified as an area for 
improvement, both from 
a sign posting point of 
view and also some 

maintenance issues as 
well as capacity issues 

 Three quarters of 

visitors use car parks so 
an important ‘hygienic’ 
to get right 

 Mainly an issue for 

those using the Lomond 
Hills  

 Local groups and 
landowners were 

concerned that the area 
could not cope with an 
increase in the number 

of cars trying to park in 
the area.  

 

 It should be noted that parking facilities at East 

Lomond have recently been upgraded (in 2009) 
 L8.1 – Explore opportunities for extra car parking 

in the Lomond Hills.  Important that changes are 
made sympathetically and fit in with current 

infrastructure 
 S8.1 – Explore potential of current public 

transport infrastructure.  Bus routes to the park 

to enable walkers to do ‘one way walks’ (also, see 
S.10.1 further below) 

9 Designation  Three out of five visitors 
were aware of the 

park’s regional 
designation 

 The majority of 

visitors value the 

designation of the 

park 

 Related to this was a 

potential theme 

 Those visiting Lochore 
Meadows much more 

likely to be aware of the 
regional park 

designation than those 
visiting the Lomond 
Hills.  This can probably 
be explained by larger 
proportions of local 

residents visiting the 
country park whereas 

 This would suggest a marketing opportunity to 
promote the designation of the park with those 

from outside of the region 
 Is there a marketing opportunity for promoting 

not only the regional park designation but also 
expanding the park alongside other local visitor 
sites so that it covers a larger area?   
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tested in the visitor 

survey of promoting 

the park alongside other 
local visitor sites 

covering a larger area 
e.g. extending out to 
Loch Leven and the 
Ochil Hills 

more visitors from 

outside of the region 
visit the Lomond Hills. 

 The regional designation 
of the park is valued 
more by those aged 

55+ 
 Four out of five visitors 

expressed interest in 
expanding the park with 
other local visitor sites 

FCCT TO INPUT.  ARE THESE ACTION POINTS ABOVE 

STILL REQUIRED?  CAN WE DELETE THIS ROW? 

10 Participation  It is estimated that in 

the region of 536,000 
visits were made to 
Lochore Meadows 
Country Park and 

146,500 visits to the 
Lomond Hills during 
2009.  In total this 
equates to around 
682,500 visits to the 
Lomond Hills Regional 

Park.   
 Those aged under 35 

visiting the park are 
underrepresented in 
relation to the Scottish 
population 

 

  The latest estimate of visitor numbers would 

suggest a consistent increase in people visiting 
the park – in line with national day tripping 
surveys’ estimates of growth 

 Further marketing of the park would potentially 

increase this further 
 Essential that park infrastructure can cope with 

extra visitors and that they are managed 
effectively so they do not have a negative impact 
on local businesses and landowners 

 Similarly, any initiative aimed at increasing 

recreational use in the park should be managed 
carefully so as not to adversely impact on local 

businesses and stakeholders (as identified in the 
economic impact analysis) 

11 Opportunities for 
income 

Identify opportunities for 
income generation 

 Possible opportunities to be considered include: 

 L11.1 - Support/increase capacity of individuals to 
do own local branding such as including a link on 

the FCCT website to local business websites 
 L11.2 - Out of season initiatives to encourage 

visitors to come to the area during the quieter 
times of the year (e.g. encouraging one-off events 
such as Enchanted Forest – Pitlochry) 

 L11.3 - Marketing the area at specific groups – 
e.g. weekend walking breaks 
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 S11.1 - Operating a bus service within the 

summer months, possibly on a park and ride basis 
 S11.2 – Provide more information/education 

regarding mountain biking trails on FCCT website 

12 Indicator Identify visitor & economic 
indicators to track progress  

 L12.1 - Establish a baseline and then regularly 
update the information to track progress.  Variables 
identified through the survey and consultations that 
might be useful for monitoring purposes include: 

 Number of visitors 

 Vehicle numbers 
 Visitor profile – e.g. origin, age, disabilities 
 Average length of stay 
 Visitor spend 

 Awareness of park status amongst visitors 
 Number of complaints made to the police about 

anti-social behaviour within the Park 
 Number of jobs 
 Number of businesses 
 Changes in land use 
 Number of new building developments 
 Environmental indicators – such as habitat quality 
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7. Technical Appendix 

The information in the following tables are required to comply with ISO 20252.  These can be completed as a technical appendix. 

 

Quantitative research 

Client  Fife Coast and Countryside Trust 

Conducted by  TNS UK Ltd 

Objectives  Visitor survey & economic impact analysis within the Lomond Hills Regional Park 

Universe  Visitors to the park 

Sample size  615 interviews 

Fieldwork period  April 2009 – September 2009 

Sampling method  Face to face and self completion 

Interviewers  9 interviewers 

Interviewer validation 

Telephone validation 

 Validation is conducted on a minimum of 5% of all telephone interviews, monitoring from the 

introduction through to the close, i.e. a full interview.  We attempt to monitor every interviewer on 

each project. 

Face to face validation 

 A minimum of 10% of interviews are checked on every survey.  Verification is carried out at TNS’ 

head office, mainly on the telephone, by trained validators.  Interviewer assignments are 

systematically selected. 
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Questionnaire 

 

Questionnaire available in appendix section 

 

Analysis Full data tabulations available under separate cover 

Compliance This project was carried out in compliance with ISO 20252 
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8. Appendix 

Copy of Maps used at Q13 
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Appendix 1 Social class definitions 

 

A - Scotland: 6% of the population; 

 - These are professional people, or are very senior in business or commerce, or are top civil servants 

 - Retired people, previously grade A, and their widows 

B - Scotland: 18% of the population; 

 - Middle management executives in large organisations, with appropriate qualifications 

 - Principle officers in local government and civil service 

 - Top management or owners of small business concerns, educational and service establishments 

 - Retired people, previously grade B, and their widows 

C1 - Scotland: 21% of the population; 

 - Junior management; owners of small establishments; and all others in non-manual positions 

 - Jobs in this group have very varied responsibilities and educational needs 

 - Retired people, previously grade C1 and their widows 

C2 - Scotland: 24% of the population; 

 - All skilled manual workers, and those manual workers with responsibility for other people 

 - Retired people previously grade C2, with a pension from their job 

 - Widows, if receiving pensions from their late husband's job 

D - Scotland: 16% of the population; 

 - All semi skilled and unskilled manual workers, and apprentices and trainees to skilled workers 

 - Retired people, previously grade D, with a pension from their job 

 - Widows, if receiving a pension from their late husband's job 

E - Scotland: 13% of the population; 

 - All those entirely dependent on the state long term, through sickness, unemployment, old age or other reasons.  Those 

unemployed for a period exceeding 6 months (otherwise classified on previous occupation) 

 - Casual workers and those without a regular income 
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 - Only households without a chief wage earner are coded in this group 

 

Appendix 2 - Survey questionnaires 

 

 


