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So0Cial MEDia FOR CLUBS

So0Cial MEDia Can BE a tREMENDOUS PROMOtiONaL +00L FOR YOUR CLUB,
It iS +HE FBCE OF YOUR CLUB anD @ WinDOW int0 YOUR CLUB’S CULtURE
anb ENViRONMEN+. It iS @ SPACE WHERE YOU Can BE CREatiVE, FUn,
anp tELL YOUR CLUB’S S+ORY 10 tHE WORLD,

YOUR CLUB iS a BUSINESS anb sOCial MEDIa iS a REPRESENta+ion OF
tHiS ONLINE,

THiS BESt PRaC+iCE DOCUMEN+ Can BE USED +0 ENHaNCE YOUR CLUB’S
USE OF SOCial MEDia PRESENCE anbD USE SOCial MEDia PLatFORMS 10
POSItHIVELY REPRESENt anb GROW YOUR CLUBA
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1. COMPLE+E ALL ASPECtS OF YOUR SocCial MEDia PROFILES

FiRSt iIMPRESSIONS aRE iMPORtant anb LastinG. SocCial MEDia
accounts tHat aRE ONLY pPaRtialLy COMPLEt+ED aRE HaRD 10
taKE SERIOUSLY BECaAUSE tHEY autOMatiCallLy aPPEaR LESS
PROFESSiONaL. CHOOSE a haME OR HanbDLE tHat EasiLY IDENtIFIES
YOUR CLUB; anD t+3aKE tHE EXtRa FEW MiNUtES 10 tHOUGHFULLY
FiLL OUt tHE “ABOUt YOU™ iNFORMation,

USE YOUR LOGO FOR tHE avataR. MaKE PEOPLE’S FiRSt IMPRESSIO
OF YOUR CLUB a GOOD ORNE.

2. YOU ARE WHat YOuU Post

USE COMMON SENSE WHEN YOU POSt, LIKE; anD SHaRE CONtENt
on social MEDia. WHat YOU PU+ OUt tHERE BECOMES a
= REPRESEN+a+iOn OF YOUR CLUB anD YOUR CLUB’S CULtURE, :
YOUR CLUB’S SOCial MEDia accounts aRE N0+ PERSONaL
accounts so it’s iMPORtant +0 tHINK OF YOUR CLUB’S iM3GE
WHER USING tHEM,

DON’+ CRItICISE O+HER CLUBS, PLAYERS, SCO++iSH HOCKEY

OR OtHER ORGaNisations On soCial MEDia — INStEaD POSIHIVE
MESSaGiNG WilL GROW YOUR CLUB anD MaKE it MORE 5
attRaCHVE 0 POtENtial NEW MEMBERS, PARtNERS aND SPONSORS.
g BE PROUD OF WHO YOU aRE anD WHa+t YOU REPRESENt as a CLUB g
| WHILE S+aYinG aWaRE OF tHE iMaGE YOU’RE CRaF+inG as a RESULt. |
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3. Social IS ABOU+ RELa+iONnSHIPS

CLuUBS Can USE sOCial MEDia +0 BO+H NURtURE EXiStiNG
RELa+iONSHiPS anD DEVELOP NEW ONES BY SHaRiNG USEFUL CONtENt.
WHETHER itS SPONSORS, MEMBERS OR Fans MaKE SURE YOU ENGaGE
WitH YOUR FRIENDS anbD FOLLOWERS,

4. PRiORi+iSE YOUR NEtWORKS

i+ May BE tEMP+iNG 10 tRY EVERY NEW SOCial MEDia PLa+FORM |
tHat SPROU+S UP, BUt it’S DaNGEROUS +0 SPREaD YOUR MaRKE+tinG b
EFFORtS 100 tHin, TO StaRt, FOCUS ON tHE tOP SOCial PLatFORMS
SUCH as TWittER, FRCEBOOK, INStaGRaM anbD SnaPCHat,

PROVIDING auaLity CONtENt Via tHESE OUtLE+S Has a BROAD REACH
tHat’s WOR+HH YOUR +iME anD EFFORt,
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~~ 5. IntERaCt WitH YOUR AUDIENCE
PROVIDING HELPFUL CONENt IS NICE, BUt 1+°S NOt alL SOCIal MEDIa
Has 10 OFFER. INtERACHNG WItH YOUR FOLLOWERS IS aLSO KEY.
BUILD CONNECHONS ONLINE JUSt LIKE YOU WOULD in PERSON.,
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6. BE CREatiVE
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Don’t ask YOUR TWit+ER FOLLOWERS 0 “PLEaSE REftWEEt,” OR
- YOUR FaCEBOOK FRIENDS +0 “LIKE™ YOUR PaGE. INStEaD, GE+ CREatiVE.
YOU can Still acCCOMPLISH tHOSE +asKS, BUt YOU’RE BEt++ER OFF
* EaRNING tHEM WitH Fun HELPFULi SHaREWOR+HY CON+ENt,
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7. BE WaRY OF Spam

NO+ EVERY TWit+ER FOLLOWER iS @ FLESH=anD=BLOOD PERSON,
HOW can Yyou #ELL? IF +HEY’RE FOLLOWING 20,000 PEOPLE BU+
HaVvE ZERO FOLLOWERS, tHE CHanCES aRE tHEY’RE FaBRiCa+tED,

(Don’+ CLICK On any LiNKS tHEY MiGHt SEND YOU,)

8. BE TRanspaREnt +0 Gain TRUSt

SHOULD YOU RUN iNt0 an iISSUE tHat CaUSES 3 FLURRY OF CRitiCiSM
on soCial MEDiay tHE WORSt tHIiNG YOU Can iS tRY anD HIiDE
FROM it. RatHER tHan DELE+E COMMEN+S, tRY anD RESPOND tHE
BESt YOU Can, anD DON’t BECOME DEFENSIVE. WORK +0 REMEDY
tHE iSSUE anD LEt tHOSE WHO CaRED aBOUt it ONLINE KNOW WHEN
i+’S RESOLVED,
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-~ 9. ENntERtain anb INFORM
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THE FOCUS OF tHE VasSt MaJoRitY OF YOUR SOCial MEDia POStS ¥
SHOULD BE 10 ENtERtain anb 10 INFORM,. YOU aRE REPRESENtiNG
YOUR CLUB’S IDENtitY, VALUES, anD CULtURE WitH HOW YOU pOSt. [

. IF YOU Want 0 attRact NEW MEMBERS, Fans, PaRtNERS, anb

SPONSORS tHEN ENtERt3INING aND INFORMatIVE POStS WILL HELP. &
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10. AVOiD POOR GRaMMaR anD SPELLING '.,j;f
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. FEW tHINGS REDUCE YOUR CREDIBILItY @S QUICKLY as GRaMMaR >
MistaKES anD SPELLING ERRORS Can. TO HELP avoiD tHEM, PREP |

g YOUR SOCial MEDIa UPDAtES in @ DOCUMENt OR SPREGDSHEEF anD "%
PROOFREAD BEFORE YOU Hit “SHaRE.” ,4**
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11. BE Visual

TWEE+S tHat FEatURE iMaGES EaRn 150°%. MORE REt+WEE#S,

PHOt0S anD VIDEOS WilL BOOSt YOUR SOCial MEDia StRatEGY. ’
aRE FaVOURitED 89% MORE, anD LEaD 10 18% MORE CLIiCKS.

12. KEEP YOUR BRanD CoOnsiStEnt ACROSS SoCial NEtWORKS

YOUR CLUB Has a CULTtURE anp iDENtityY anb YOU SHOULD PORtRay ”
tHiS in YOUR SOCial MEDiay, SO DON’+ LOSE YOUR IDENtitY WHEN >
YOU’RE WORKING aCROSS SOCial MEDia CHannELS. CaREFUL

PLANNING Can HELP WitH tHiS.

FiRst EStaBLiSH @ CLEaR Vision
OF YOUR BRanD BEFORE YOU SEt UP YOUR VaRIiOUS acCOUNtS
(OR +aKE tHE +iME +0 DO SO ASAP iF YOU'VE aLREaDY SEt tHEM UP), -
+HEN HOLD #0 tHa+ ViSION as YOU POSt in EaCH NEtWORK, THIS can
‘ INCLUDE USING tHE SaME PROFILE PIC+URE, BUSINESS NaME anp
COLOUR SCHEME SO YOU’RE EasSilLY RECOGRISaBLE.
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Y 13. SHaRE WitHOU+ EXPECtations

N AS
Wi

JUS+ BECAUSE YOU’VE StaRtED PUt+inG +iME anD EFFORt iNt0
SOCial MEDia DOESN’+ MEan YOU’LL SEE BiG RESULtS RiGHt away. P
SiMiLaR 10 StaR+inG OUt WitH a BUSINESS, YOUR REACH May BE ”
- SLOW at FiRSt until YOU MaKE CONNEC+iONS,; BUiLD a REPUtation |
anD DEVELOP a StRatEGY. CONSiStENCY anD PatiENCE Can Pay OFF,

e ——
f" | & ’:;‘fﬂpdg?’\} b"f e M } 5 P t#

£



SCOTTISHJf{HOCKEY

=
|

14. Don’t FiXatE on +tHE NUMBERS

I+°S PaiNFULLY EaSY t0 GE+ CauGHt UP in tHE NUMBERS GaME,
BUt+ bon’t. WHILE HaVvinG LO+S OF FaCEBOOK Fans anD TWittER
FOLLOWERS Can BE GOOD, i+ REALLY DEPENDS ON tHE QualitY OF

tHOSE RELatiONSHIPS.
IF YOU HavE 1,000 TWittER FOLLOWERS
=

tHat aRE alLlL SpaM aCCoOuUN+S; YOUR +WEEtS aRE BEING DELIVERED
+0 an auDIENCE tHat+ DOESN’t tRULY EXiSt anD wWon’t+ BENEFit
FROM YOUR SOCialL MEDia EFFORtS.
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15. HavE Fun

HaVE FUn WitH i+! TRY NEW iDEaS, POSt DIFFERENt +YPES OF
CONntENt, anbD aLWays KEEP YOUR MESSaGES UPBEa+t. SHaRE
SUCCESS, YOUR CLUB’S V3LUES, anD tELL YOUR CLUB’S StORY.
POSi+IVE anb FUN MESS3GIiNG WILL GROW YOUR CLUB,
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